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A SHORT SKETCH OF 


LESS ELM TREES BUT MORE PEOPLE 


(Above) 1921. FORMER machine shop, Maywood, IIl., which 
had just become new home of Canco’s Central Research Labora- 
tories staffed by 15 scientists and equipped with $49,000 worth 
of research tools. Behind them, the scientists had many pioneer- 
ing achievements in food processing. High light of early period 
(back to 1907) was development of “sanitary-style” can. Can- 
ning industry greatly benefited by this important change in 
can style. It is one of the milestones in the food industry. 


(Below) 1946. SAME building in Maywood. One elm of the three 
shown in Ist picture remains to shade the comings and goings of 
151 scientists working with $583,000 worth of research equip- 
ment. In 25 years Canco’s research has following high lights: 
Development of C-, meat-, and special-enamels; invention of beer 
can, paper milk container, vacuum coffee can, frozen food con- 
tainer; played a large part in the development of cold-reduced 
plate, wartime enamels, and the electrolytic process of tin plating. 
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Most Of The Beet 
Canners Use It - 


Do YOU? 


That's a record our Perfected Detroit Beet has 
made. Most of the beet acreage in the United 
States is planted with our Perfected Detroit seed. 
It's a beet which made a place for itself because of 
its consistently outstanding performance. Its tall 
top is well adapted to mechanical topping. In- 
terior color is uniformly dark with zoning at a 
minimum. The heavy tonnage it produces has won 
farmer growers, too. 


NORTHRUP, KING & CO. 


Seed Growers and Merchants Since 1884 
Minneapolis 13, Minnesota 
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Gee Whillikins! Did you 
run across this month’s 
Continental ad? 


Continental’s current advertising campaign in lead- 
ing magazines gives you a quick glance at the variety 
of products we make. We’re a big family—and growing! 
So for the best in service, the best in quality... keep 
your eye on Continental. 


> as set oot 
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EDITORIALS 


who to himself has not said this is my native land’, 

and then added and “I’m very proud of it, and 
thankful that a Kindly Providence so shaped my des- 
tiny that I am a part of it”. For we all have a kindly 
Providence to thank that we were born in this most 
blessed land in the history of the universe, and the 
least we can do, on this Thanksgiving Day, is to recog- 
nize this blessing and be thankful for it. If you have 
even the slightest kind of a grouch—because everything 
is not just exactly as you would wish it—take a look 
around the world, and see if you can find any other 
country that holds a candle to it, or for that matter, 
in all history. We were drawn into that world cata- 
clysm of war, not from our own desire, and we 
acquitted ourselves well in bringing a cessation to the 
insane war, and will take a leading hand in the build- 
ing of a peace—that will last if the powers consider- 
ing it take back into their counsels the Creator of all 
things, and ask His help in arriving at a just and 
lastiny peace. For it cannot possibly be either of these 
things unless He sits at the peace table, and it is time 
we ce: sed discarding Him because one or more of those 
at that table refuses to recognize Him as a power in 
the a!’airs of all men. This is not interfering with 
the chosen course of life of any nation, but merely a 
recog: ition of what all civilized men know, that the 
God \ ho made us and all creation, continues to rule 
His u ‘iverse, and will not be denied. Especially, not 
denie for what those very members who sit on this 
comm itee know to be reactionary and out of date, 
for m =t of the world is Christian at heart, and we at 
least -ed not bow to the few who hold contrary views 
of thi. all-important question. There can be no peace, 
perm ent or otherwise, unless He sits in at the council 
table’ To throw Him out because some nation dis- 
avow. ilim, though the vast majority are His follow- 
ers, i .ot only unwise but contrary to our democratic 
brine ‘es. The majority does believe in Him, and the 
majo: y must rule. 


|] soto himset has not said there a soul so dead 
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But our industry should be deeply grateful and feel 
welling up in their bosoms profound feelings of thank- 
fulness for the fruits of this year for the results have 
proved not only most satisfactory but abundantly 
profitable to the canning industry. We can recall but 
few years when the canners as an industry could as 
well be thankful, because they produced big packs, and 
have had an ever ready market at profitable prices for 
all they produced, with demand still hungry for more. 
A good portent for the coming season’s packs. It 
means that again the industry can go full steam ahead, 
producing all the canned foods within its power, and 
that demand is waiting for all it does produce. 


Surely, that is something to be heartily thankful for, 
because at least the older men of the industry, embrac- 
ing all factors in the industry, can well remember when 
the new year was not always approached with such cer- 
tainty of good business, as now confronts us. It has 
been a good year for the canners, and will continue 
to be good for some years to come, if they but take 
good care of their growing number of consumers, and 
give them the kind of canned foods that induce a taste 
for more. 


BEWARE !—The gamblers are loose in the market, 
and tossing canned foods prices around with an aban- 
don—and with a total disregard of the buying public— 
and the damage they are doing to a continuing steady 
demand at good prices is severe, for the public has 
well demonstrated that it can and will stop buying 
when it thinks prices have gone beyond reason. Keep 
out of this. Price your goods properly, with a good 
margin of profit, but fight down these ridiculous prices, 
because the public will not forget, and will blame you 
for the “robbery,” as they consider it. Just how you 
can do this after the goods have passed out of your 
hands, is hard to say, but at least you can mark “the 
robbers,” and learn to avoid them in another year, as 
you did when these same market wreckers ran the 
prices down far below your costs. Neither of these 
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conditions is good for your steady business, and ought 
to be fought down, even to the extent of registering 
objections with buyers of your goods, who are badly 
over-pricing them. Not your business?! Oh, yes it is. 
Canned foods are staples and as such do not belong 
in the speculative market. You are disheartening your 
regular and best customers, and the gamblers you 
cater to now will never be dependable market factors. 
You can’t set their prices, but you can control your 
sales, even as you did during the strenuous years of 
the war, when you learned who were your friends, and 
then took care of them. That’s worth repeating. Not 
all operators are gouging the consumers, but it is very 
possible that canned foods prices can reach a height 
that the public will resent—if they have not already 
done so—and that’s bad for business, if you expect 
to continue in the canning business, as you do. You 
can never do a year’s business on “all the tariff will 
bear’. And you know it. It is worth fighting. 


WHAT OF 1947—It is not too early to begin serious 
consideration of this question. They are bringing it 
up at all local canners’ conventions, and it must be 
considered. From an agricultural point of view we 
can have no better authority than the Hon. Clinton P. 
Anderson, Secretary of Agriculture. Here is his opin- 
ion of 1947. Read: 


“OUTLOOK FOR 1947—Farmers are entitled to the 
best information and judgment that the Department 
of Agriculture can give them on the outlook for agri- 
culture next year, as a guide for their 1947 operations. 
This issue of The Agricultural Situation is offered to 
help meet this need. It presents a summary of the 


present outlook, as developed at the Annual Outlook 
Conference held in Washington in October. 


“One thing is clear. 
one of top farm production. 
tainties, of course. 
to the need for top production—as with potatoes and 


There are some uncer- 


Next year should be another | 


There may be a few exceptions 4 


some types of tobacco—but on most farms the goal : 


will again be more and more output. 


“Supplies of many foods are short of world needs. © 


Many people in Europe and the Far East will again 
be underfed in the coming year. Thus exports will 
again be an important outlet for farm products. 


“At home, the market for farm products will con- 
tinue large. Some decline in prices received by farm- 
ers can be expected in the latter part of 1947. But 
with weather about average, the year will still be a 
good one generally, even if not as good as this year. 
With consumer incomes higher than in 1946, domestic 
consumption of agricultural products will continue at 
wartime levels. 

“However, need for high production should not be 
taken for granted. Some time in the future it can be 
expected that demand for agricultural production will 
turn downward. Agriculture as a whole must be on 
the watch for it if we are to avoid serious difficulties. 

“Farmers now face three major problems. The first 
is the problem of adjusting their production away from 
the wartime pattern and over to peacetime require- 
ments. The second is the problem of maintaining 
market outlets on a permanent basis that will make 
full use of their ever-increasing productive capacity. 
And finally, there is the need for maintaining and 
restoring soil fertility for the long pull ahead.” 


WAGE AND SALARY 
CONTROLS END 


President Truman announced on No- 
vember 9 that all save a few price con- 
trols were being removed and that con- 
sequently wage and salary controls were 
also being terminated. The Executive 
Order covering this latter point pro- 
vides: 

“All controls heretofore in_ effect 
stabilizing wages and salaries pursuant 
to the provisions of the Stabilization Act 
of 1942, as amended, including any Exec- 
utive order or regulation issued there- 
under, are hereby terminated; except 
that as to offenses committed, or rights 
or liabilities incurred, prior to the date 
hereof, the provisions of such Executive 
orders and regulations shall be treated 
as still remaining in force for the pur- 
pose of sustaining any proper suit, ac- 
tion, or prosecution with respect to any 
such right, liability, or offense.” 

The effect of the ending of these con- 
trols is to allow you to increase or de- 


reports. 


1947. 


tainer 


ceuticals. Also, 


essential products. 


crease any wages or salaries without 
asking any governmental approval. 


TIN ORDER CONTINUATION 
URGED 


Continuation of controls throughout 
1947 on tinplate used in the manufacture 
of food containers was recommended at 
a meeting of the Can Manufacturers 
Industry Advisory Committee, Nov. 15, 
the Civilian Production Administration 
This action followed a CPA re- 
port to the committee that tin would 
continue in critical supply throughout 


CPA’s tin container order (M-81) 
specifies that 70 per cent of all tin-mill 
production must be channelled to con- 
manufacturers 
perishable foods and certain pharma- 
the tin conservation 
order (M-43) restricts the use of tin 
to such containers and a number of other 


The M-81 order must be continued in 
approximately its present form, industry 
members said, to forestall a_ serious 
shortage of packaged foods in 1947. Both 
the M-81 and M-21 orders will lapse 
when the Second War Powers Act ex- 
pires on March 31, 1947, CPA said. 

The 1947 world supply of tin, accord- 
ing to CPA estimates, will total about 
141,600 tons, a 47,200-ton increase over 
the expected 1946 supply. Ho vever, 
world demand is expected to incre.se to 
190,000 tons next year. The 1946 
screened requirements totalled 1. 5,600. 

United States needs are expec ed to 
jump to 85,000 tons next year, %n in 
crease of 24,900 tons over 1946. While 
the United States will obtain its pro 
rata share of the expected world in:rease 
in output next year, it is obvious, the 
committee said, that if the world -upply 
continues inadequate, this country s pr 
rata share will also be insuffici:nt 
meet unrestricted tinplate deman:'s and 
the committee therefore urged th.t cot 
trols be continued. 
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National Canners Association Board Meeting 


Discuss Sugar Control's, Tin Situation and Plans for the National Convention 
—Plans Laid for Future Association Activities. 


The Administrative Council and Board 
of Directors of the National Canners 
Association met at the Shoreham Hotel, 
Washington, November 18, 19 and 20, to 
consider such matters as the sugar situ- 
ation, tin supply, and specific associa- 
tion work, as well as to lay plans for 
the forthcoming National Convention to 
be held in Atlantic City in January. 


RESEARCH AND MARKETING ACT 


The meeting of the Administrative 
Council on the 19 was a closed affair 
but because E. A. Meyer, Assistant Di- 
rector of the Production and Marketing 
Administration, who was to address the 
Board Meeting on the 20, had to go out 
of town in advance of that date, he con- 
ducted a thorough discussion of the Re- 
search and Marketing Act of 1946 before 
the Council. 

In his opening remarks Mr. Meyer said 
that “Congress answered the question 
‘Shall we have agricultural research?’ 
back in 1862 when it authorized the 
establishment of the U. S. Department 
of Agriculture. In the original Act 
Congress said ‘It shall be the duty of 
the Commissioner of Agriculture to ac- 
quire . . . all information concerning 
agriculture which he can obtain by 
means of books and correspondence and 
by practical and scientific experiments 

. and make special reports on par- 
ticular subjects ...’” “Just this year,” 
Mr. Meyer said, “Congress wrote a new 
answer to the question ‘How much agri- 
cultural research shall we have’”. “In 
the Research and Marketing Act of 1946 
Congress provides for the development 
of new uses for agricultural products, 
expansion of present uses and the im- 
provement of market facilities and serv- 
ices. The Act authorizes appropriations 
staring at 9% million dollars and reach- 
ing ¢! million dollars in 1951. In brief, 
it is ie of the most important pieces of 
agri: tural legislation in recent years. 
It al. ost amounts to organic legislation 
in th breadth of activities it provides 
for «| the size of the funds it author- 
izes. Mr, Meyer then went into a clear 
explo ation of the different titles of the 
Act »d pointed out how intimately it 
affec the industry. “This Act,” he 
said, is broad enough to permit par- 
ticips on by all groups concerned with 
food oduection and marketing. Such 
parti .ation will be needed and needed 
badly once the research projects are 
launc 4.” He reminded his listeners 
that . is too early to point out specific 


THE ANNING TRADE 


ways in which the Canners will be 
brought into the program, but he was 
confident that some of them will be asked 
to serve on committees established to 
handle special phases of the work and 
he felt that complete cooperation will 
be forthcoming. 


President Fred A. Stare got the meet- 
ing of the Board of Directors under way 
promptly on Tuesday morning when he 
asked for reports from the different 
committee chairmen. 


SUGAR SITUATION 


Secretary Campbell reported that the 
Association has been represented at a 
number of meetings of industrial users 
of sugar and has been working with this 
group in an effort to determine what the 
prospects are for sugar next year and 
what would happen if the controls on 
sugar were lifted. He said that it was 
the concensus of opinion of most indus- 
trial sugar users that sugar supplies will 
only be about 80 per cent of the 1947 
requirements and that if the controls 
were taken off of sugar at this time, the 
result would be a rapid rise in the cost 
of sugar and considerable hoarding by 
certain sugar users. In any event, Mr. 
Campbell said, the canning industry 
probably would not receive its share of 
the available sugar supplies since some 
industries are much closer to the sources 
of supply. 

The Directors, upon a motion by O. 
E. Snider which was seconded by E. C. 
Christensen, after a full discussion of 
the sugar situation, voted over-whelm- 
ingly to request the Government to con- 
tinue the controls of sugar pricing and 
rationing. 

Following the vote to continue the con- 
trols on sugar, Harold Patterson moved 
that the Board of Directors go on record 
as being opposed to the export of any 
quantity of sugar beyond the barest 
minimum to foreign countries. Mr. 
Clevenger seconded the motion and it 
was carried. 


THE TIN SITUATION 


Oliver Willits, chairman of the Com- 
mittee on Tin, reported that the Civilian 
Production Administration planned to re- 
lease all the controls on the quantity of 
tin containers used and on the type of 
products for which they could be used 
probably around January 1, but it was 
planned to keep the controls on can sizes 
and the weight of tinplate for about 60 
or 90 days longer. These plans may not 
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be carried out if the coal strike goes into 
effect, Mr. Willits said. 

If there is no strike, he stated that 
can manufacturers have reported that 
they will be able to begin the manu- 
facture around the middle of February 
of all the various odd sizes which are not 
now being produced. 

Secretary Campbell pointed out to the 
group that with the elimination of the 
tin conservation order, the problem of 
can size standardization will be brought 
to the attention of the canning industry 
by a number of consumer and govern- 
mental groups. 


(Only last week the Can Manufac- 
turers Advisory Committee meeting in 
Washington recommended to CPA that 
because tin will continue in critical sup- 
ply throughout 1947 that Order M-81, 
controlling the use of tin, be continued 
throughout next year. See page 6 this 
issue.) 


CONVENTION PLANS 


W. A. Free, Chairman of the Conven- 
tion Committee, reported that President 
Stare appointed a Convention Commit- 
tee this year because it was felt that 
the 40th Anniversary Convention of the 
Association deserves some special treat- 
ment and planning. 


The Committee met at Association 
headquarters on September 24 with the 
President and Secretary of the Canning 
Machinery & Supplies Association in at- 
tendance, and discussed methods of mak- 
ing a proper observance of the 40th An- 
niversary in a manner that would best 
benefit the Association and the industry. 

It was decided that a Souvenir Book- 
let should be prepared for distribution at 
the Convention to consist of material 
that would do more than merely com- 
memorate the event, but, by taking ad- 
vantage of the publicity value of the 
occasion, would assemble data for public 
information that would emphasize the 
values and benefits of canned foods, ac- 
centuate the scientific basis of their prep- 
aration and thus promote the increased 
consumption of the products of this in- 
dustry. 


The booklet is planned in three parts: 

(1) History of the 40 years of N.C.A. 

(2) Statement of the present functions 
and services of N.C.A. 

(3) Popular presentation by a pro- 
fessional magazine writer that would 
take the public “backstage,” tell the story 
of the research in raw products and food 
technology that go into canned foods pro- 
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duction, the advances in mechanization, 
in container improvement, the preserva- 
tion of nutritive values, and all the fac- 
tors that substantiate and account for 
the goodness of present day canned foods. 

Part I to be distributed at the Con- 
vention. 

Part II to be reprinted for canner dis- 
tribution. 

Part III to be excerpted for press re- 
leases, to be reprinted for schools, col- 
leges, clubwomen, publications—all forms 
of publicity and consumer education. This 
section is particularly to serve as am- 
munition for expanded work in the field 
of public relations authorized at the last 
Convention. 

The Committee also voted to stage a 
testimonial dinner in honor of Mr. Gor- 
rell on January 21 in the banquet hall 
of the Auditorium at Atlantic City. This 
dinner to be self-supporting by ticket 
sales, restricted to 2,000; to be made 
available to the whole canning trade 
through simultaneous announcement in 
the publications of the machinery, brok- 
ers, and distributors associations. Ap- 
propriate speakers will be selected; all 
living N.C.A. presidents to be guests of 
honor. 

Members of the staff have been at work 
on the preparation of the booklet since 
that time, and Parts I and II have been 
completed, manuscript copies have been 
sent to the Committee and the text has 
been approved. 

Part III is still in preparation, the 
writing has been commissioned to Miss 
Maxine Davis, well-known feature writer 
who has contributed to Saturday Evening 
Post, Good Housekeeping, Reader’s Di- 
gest, Cosmopolitan. Members of the 
staff have been assisting Miss Davis in 
her research work for the article. 


FUTURE GOVERNMENT TRENDS 


Walter L. Graefe, Chairman of the 
Association’s Legislative Committee, and 
Thomas H. Austern, the Association’s 
Counsel, were called upon to discuss 
future governmental trends. 

Mr. Graefe stated that the recent elec- 
tion returns indicated that a majority 
of the people desire a change in the 
Congressional set-up and pointed to the 
new alignment of committee members in 
Congress which has resulted from the 
party changes brought about by the 
November 5 vote. 

Mr. Austern effectively explained what 
these changes will mean and he named 
the various changes in committee person- 
nel, which shows a very much better 
representation in the canning states than 
heretofore and, therefore, greater op- 
portunity for closer work in the indus- 
try’s behalf. 


BOARD APPORTIONMENT 


Chairman W. F. Dietrich of the Board 
Apportionment Committee, referred to 
the report of his Committee, delivered at 
the May Board Meeting, when it was 
approved that: “adequate representa- 
tion on the Board requires that each 


State or region shall have at least one 
representative for each 7,500,000 cases 
of member production of seasonal prod- 
ucts; that any State or region produc- 
ing 100,000 cases or more of member 
production not subject to financial con- 
trol from outside the State or region is 
entitled to a director, and that in deter- 
mining the number of representatives of 
each major branch of the canned sea 
food industry, the production figures be 
considered separately and be subject to 
the same area and production limitations 
that apply to all other commodities.” 

Mr. Dietrich stated that the applica- 
tion of these criteria would result in 
opportunity being given certain states 
and areas for new or additional represen- 
tation on the Board. 


It was moved and seconded that the 
Nominating Committee give considera- 
tion to consulting the meat packing in- 
dustry with reference to a member on 
the Board of Directors to represent that 
industry. 


AGRICULTURAL LABOR 


Earl Goelzer of the Manpower Commit- 
tee reported on the possibilities next year 
of a shortage of agricultural labor, re- 
sulting from the expiration on June 30 
of Public Law 229, which covers the 
program of procuring migrant and im- 
ported foreign agricultural labor. This 
law was due to expire this December, 
but was extended, through additional 
Congressional appropriation, to June 30. 
Mr. Goelzer pointed out the need for 
development of a Government program 
that would ensure continuation of this 
manpower relief throughout 1947 and 
urged Association action in support of 
efforts to have the law continued by 
means of additional Congressional appro- 
priation. A motion, expressing the As- 
sociation’s approval, was passed, urging 
that the Legislative Committee give the 
matter its consideration. 


N.C.A. BUILDING PROGRAM 


G. Sherwin Haxton, Chairman of the 
Building Committee, reported recent ac- 
tivities of that group. He said that a 
negotiation involving a trade of present 
N.C.A. property for a new site had 
nearly been consummated, but that it had 
failed because of the Committee’s lack 
of authority to trade. Such authority 
accordingly was granted through a reso- 
lution unanimously passed by the Direc- 
tors. Mr. Haxton described a site in 
Washington at the corner of I and 19th 
Sts., N.W., for which it is the Commit- 
tee’s intention to make an offer. 


FUTURE ASSOCIATION ACTIVITIES 


The closing portion of the 2-day meet- 
ing was given over to a presentation and 
discussion of an outline of future Asso- 
ciation activities by Secretary Campbell. 
On the premise that war and emer- 
gency work largely occupied the time of 
the staff during recent years and that 
a resumption of pre-war activities should 
not be taken up at this time without a 
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re-examination of such activity in the 
light of today’s and tomorrow’s need, 
Mr. Campbell stated that whenever an 
activity is undertaken by the Association 
it should be watched by the Directors 
and the staff to see that its objective is 
carried out, and that it is not needlessly 
continued beyond the time of its use- 
fulness. Such re-appraisal also makes 
it possible to ascertain whether changes 
in the given activity should be made and 
what they should consist of. 

The Directors, after discussion and 
following reports by Committee chair- 
men and staff members, generally ap- 
proved the Secretary’s recommendations 
for a further expansion of the Associa- 
tion’s Public Relations and Consumer 
Education programs, for programs in the 
field of Raw Products Research directed 
towards the prevention of loss of quality 
between harvesting and canning; for eco- 
nomic research studies by the Division of 
Statistics; and for expansion of a num- 
ber of the activities of the Research 
Laboratories, among them nutrition, san- 
itation, field service, and development of 
minimum standards. 


PICKLE PACKERS TO MEET IN 
CHICAGO JANUARY 16-17 


The annual meeting of the National 
Pickle Packers Association will be held 
January 17 in Chicago at the Palmer 
House. Members of the Board of Direc- 
tors will meet January 16. About 125 
members from the United States and 
Canada are expected to attend. 

The Jan. 16-17 dates will permit any 
member who desires to travel on to 
Atlantic City for the meeting of the 
canners the next week. 


VEGETABLE CUTTING 


The Eighteenth Annual Vegetable 
Sample Cutting of the Canners League 
of California is to be held at the Fair- 
mont Hotel, San Francisco, December 
10th. Samples of asparagus, spinach, to- 
matoes and tomato juice will be cut and 
judged, with a report made at an afier- 
noon meeting to be addressed by speak- 
ers from the University of Californi. 


WURM HEADS CHICAGO 
FREEZERS 


Charles E. Wurm, Wurm Brothers, 
was elected President of the Quick 
Frozen Foods Association of Chicag: at 
a recent meeting. Other officers ele ted 
include: Byron Nelson, The Shedd Com- 
pany, Vice-President; W. C. Baker, ro- 
duce Terminal Cold Storage Comp ny, 
Secretary; and Walter Johnson, [| air- 
mont Creamery Company, Treasvrer. 
Board of Managers elected are: Ted 
Skinner, The Skinner Company; E ner 
O’Malley, Lakeside Fish & Oyster (om- 
pany; and Fred Schultz, Weber S 
case & Fixture Company. 
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FREEZERS ANNOUNCE CONVENTION PLANS 


Settle storage temperature nomenclature—Railroads promise ‘Freezer’ 
cars—Board considers expanded membership 


A number of frozen food meetings 
were concluded in Washington this month 
when the Board of Directors and a num- 
ber of committees of the National As- 
sociation of Frozen Food Packers met 
to discuss such subjects as convention 
plans and settle a number of other im- 
portant matters pertinent to the in- 
dustry. 


On Wednesday, November 6th, a sub- 
committee of the Association’s Transpor- 
tation and Warehousing Committee met 
with representatives of the National As- 
sociation of Refrigerated Warehouses 
and the Refrigeration Foundation in 
order to discuss nomenclature for stor- 
age temperatures. N.A.F.F.P. had sug- 
gested that storage temperatures of zero 
degrees and below should be classified as 
freezer space and from zero degrees to 
29° should be classified as cold space, 
while storage temperatures over 29° 
should be called cooler space. The rep- 
resentatives of the Warehousing Asso- 
ciation felt, however, that the exclusive 
use of the term freezer for temperatures 
of 0° and below would be confusing to the 
Warehousing Industry which, over a 
period of many years, has used the term 
freezer to designate a wider range of 
temperatures. After full discussion, it 
was agreed that frozen food packers 
shoul! designate zero storage for their 
fruit, berry, and vegetable products, 
with the understanding that in such 
cases ‘he storage temperatures provided 


by th» Warehousing Industry would al- 
ways ‘ec 0° F. or below. Any packers 
who » ‘¢ht wish to store particular prod- 
ucts: higher temperatures should desig- 


nate + .t their products should be stored 
in fre. cr space and name whatever tem- 
perat’ © they wish. 


“FREEZER” CARS 


Th ransportation and Warehousing 


Com ‘ee reported to the Board of Di- 
rector. that great progress has been 
made securing additional equipment 
for th vail transport of frozen foods. 
Ame g of railroad people sponsored 
by ther Service Division of the Amer- 


ican . -ociation of Railroads was held 


In St. ouis on October 23rd, and the 
Assoc’ ‘on was represented by members 
of the -ansportation and Warehousing 
Comm!: e and by L. S. Martin, Secre- 
tary © he Association. At this meet- 
ing, 1% esentatives of the Association 
empha. d the requirements of this in- 
dustry  » additional super-insulated re- 
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frigerator cars, and during the course 
of the meeting it was announced by the 
A.A.R. that 6000 such cars are being 
planned for the industry as soon as such 
cars can be built. These super-insulated 
refrigerator cars will be known as 
“freezer” cars, to distinguish them from 
ordinary refrigerator cars. This distine- 
tion in nomenclature is in accordance 
with recommendations of the National 
Association of Frozen Food Packers. 


BOARD MEETING 


The Board of Directors of the N.A. 
F.F.P. met on Thursday, November 7 and 
gave consideration to a variety of prob- 
lems. One subject discussed was the 
possible expansion of the Association’s 
coverage to include frozen foods other 
than fruits, berries, and vegetables 
which are now the principal items in- 
corporated in the Association’s program. 
It was decided that packers of such items 
as frozen fish, meat, poultry, and frozen 
cooked foods would be approached to 
determine if these other groups would 
have an interest in participating in As- 
sociation activities. 


The need for an expanded technological 
program was discussed by the Board of 
Directors. Particularly, it was brought 
out that the industry should study care- 
fully all existing standards of quality in 
the light of good packing practices. 
Discussion of this subject led to plans 
being made for a testing laboratory, as 
the Association is determined to make 
every effort to maintain high quality in 
frozen foods. 


ARBITRATION BOARDS 


The Board of Directors also completed 
plans for establishing arbitration boards 
for the use of the Frozen Food Indus- 
try. These boards will be responsible 
for settling any commercial disputes 
which arise between buyers and sellers 
of frozen foods, when those disputes re- 
late to fulfillment of contracted deliv- 
eries or standards of quality. The rules 
of arbitration and the arbitration clause 
for sales contracts have been completed 
and all that remains to put this program 
into action is the appointment of arbi- 
tration boards and this will be done very 
soon. These boards will first be estab- 
lished in Chicago, New York, and San 
Francisco and will include representa- 
tives of brokers, distributors, and packers. 


The Board of Directors also gave 
final approval to several membership 
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applications and the following companies 
were elected to membership in the Asso- 
ciation: The Case Packing Co., Garland, 
Alabama; The Hawaiian Pineapple Co., 
San Francisco, California; Reynolds 
Brothers, Sturgeon Bay, Wisconsin; R. I. 
McLaughlin, Inc., Beverton, Oregon; and 
Spiegl Foods, Inc., Salinas, California. 


CONVENTION PLANS 


The Convention Committee of N.A. 
F.F.P. also met and reported consid- 
erable progress in developing plans for 
the Frozen Food Industry Convention 
and Exposition to be held in San Fran- 
cisco, March 19, 20 and 21, 1947. Head- 
quarters hotels have been named as fol- 
lows: For packers, the St. Francis, for 
distributors, the Fairmont, for brokers, 
the Palace and for exhibitors in the Ex- 
position and suppliers, the Whitcomb. It 
was emphasized that all hotel reserva- 
tions must be made through the Na- 
tional Association of Frozen Food Pack- 
ers, 1415 K Street, N.W., Washington 
5, D. C. Forms to be used in requesting 
hotel reservations will be sent out from 
the Association’s office at an early date. 


Elaborate plans are being made for 
entertainment of everybody who attends 
the Convention, and particular atten- 
tion will be given to a program for wives 
and other guests. It was decided that a 
Grand Banquet for the entire Frozen 
Food Industry will be held at the Palace 
Hotel on Friday, March 21, 1947. As 
was the case last year, this banquet will 
be strictly entertainment with no busi- 
ness speeches. The finest possible en- 
tertainment will be arranged for the 
occasion. 


It was emphasized that the San Fran- 
cisco meeting will be an Industry Conven- 
tion, planned for all segments of the 
industry. Everybody with a stake in 
the frozen food industry will be wel- 
come. 


It was reported that requests for space 
at the Exposition are coming in beyond 
all expectations, and major firms in the 
industry are making arrangements for 
exhibits at the San Francisco Civic 
Auditorium. 


Directors present included Messrs. E. 
E. Huddleson, President, C. C. Seabrook, 
Vice President, F. J. Becker, Vice Presi- 
dent, J. L. Baxter, A. B. Chappel, R. O. 
Dulany, M. T. Fannally, Rolland Jory, 


(Please turn to page 20) 
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PACK UNIFORM HIGH QUALITY 


Not just a sudden spurt to high quality, but a steady, always maintained 
high quality—That's the winning combination—The tie that binds consum- 
ers to your brands—By BETTER PROFITS 


There are many canners, praise the 
Lord, who have uniformly attached prime 
importance to the strict maintenance of 
quality and honest labeling. Their 
progress has been such, as we all know, 
to warrant the adoption of such a pro- 
gram by all who intend to follow can- 
ning as a profession or business. Once 
in a while we also find canners who have 
added to their program of “musts” that 
factor so important to a whole hearted 
march of progress in business. Once 
in a while we note that a canner has 
also determined that in his book, can- 
ning quality at all times is not enough 
but that people must be made acquainted 
with the availability of quality canned 
foods as far as they are concerned. Such 
canners are consistent advertisers. 


Even those who run may have read 
the advertisement of Del Monte Foods 
in THE CANNING TRADE, November 11th, 
but a second look at this ad may help 
fix in our mind one or two salient facts 
we will all do well to remember and 
apply if needed to our own company pol- 
icy planning. Making no bones of the 
matter, the author of this advertisement 
asks the pertinent question: ‘What 
makes DEL MONTE America’s most 
preferred brand of canned fruits and 
vegetables?” 

Then the question is answered: “Extra 
care (in the seed, even) right here! 
Even to doing such things as developing 
and breeding our own strains of corn. For 
a generation, DEL MONTE has always 
put flavor first in hundreds of such ways 
—on canned fruits and vegetables, dried 
fruits, coffee, every product! To win— 
and hold—the American market, any 
product must offer consumers dependable 
quality.” 

May I say here that years ago I sat 
on a stool in the coffee shop of the Brown 
Hotel in Dallas, Texas, and asked the 
matronly lady waiting on me what brand 
of canned corn she used at home. She 
looked me over a bit, saw no hidden 
motive lurking in my attitude and an- 
swered: “Well, Mister, I used to buy 
any brand of canned corn the retail 
grocer recommended but I stopped doing 
that several years ago. I soon learned 
that the suggestion of the clerk or dealer 
did not always result in my having 
canned corn for which our family might 
develop a fixed liking. The product was 
too often not up to even a good standard. 
I did learn, however, that wherever or 
whenever I bought a can of DEL 
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MONTE corn it was uniformly high in 
quality. Not any higher to be sure than 
some of the other brands I had bought 
but uniformly of a high quality, irrespec- 
tive of any recommendation or the lack of 
it from a grocer or his clerks. After 
this fact had sunk into my consciousness, 
I never bought any other brand.” 


You see, DEL MONTE’s insistence 
on uniformly high quality, rigidly main- 
tained, has paid off in consumer accep- 
tance and continued high regard. Take 
a lesson from the experience of a leader 
in the field of canned foods and follow 
the example of the California Packing 
Corporation as far as quality and its 
maintenance are concerned. As a mat- 
ter of fact, more and more canners are 
doing this but right here, too many can- 
ners are still reluctant to follow the lead 
of Del Monte. 


In answering the question asked at 
the start of the ad, “What Makes Del 
Monte America’s most preferred Brand 
of canned fruits and vegetables?”, we 
read: “Constant advertising (In maga- 
zines) here. Even though a brand has 
outstanding quality—consumers have 
still to know about that brand and want 
it. That’s why DEL MONTE also has 
an outstanding advertising record. At 
work for thirty unbroken years, adver- 
tising years—making sure that more peo- 
ple are sold on DEL MONTE—Stay sold 
on DEL MONTE.” Let’s not throw up 
our mental hands and think, “I can not 
follow the example of Del Monte, I can 
not afford costly advertising campaigns, 
I may as well forget the whole matter, 
I'll sell all I can locally under my own 
label and dispose of the remainder of my 
pack to some super market for their 
label. IT’ll make money doing that and 
after all, that is all we are in busi- 
ness for, anyway!” 


I take exception to both conclusions. In 
the first place, everyone has to make a 
start sometime in connection with any 
new endeavor. The longer you delay in 
making a start in advertising, the harder 
will be your task, I do not claim adver- 
tising as a panacea for all financial or 
other ills. I never felt advertising would 
cure a bad case of arthritis of the pocket 
book, but I do know that Del Monte’s 
statement: “Consumers have to. still 
know about a product and want it!” is 
the gospel truth! I also know that the 
business of making money, while a 
serious one, payrolls have to be met, 
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young folks in the family educated and 
all that, but the stalwarts of the can- 
ning industry today, and always have 
been, are those pioneers, no matter in 
what age they have lived, who are in 
the canning business because they love 
it, come good times or bad. And that 
the most successful of all are those who 
have caught the vision of the true value 
of the canned foods produced today in 
the American economy. May their 
shadows never grow less! 


And the conclusion of the ad I have 
been discussing really puts it up to all 
of us to get on the advertising band 
wagon or stay where we are in the com- 
petitive scheme of things. Summariz- 
ing in the text we read: “Quality rigidly 
maintained plus constant advertising 
means faster action in the housewives 
shopping basket”. “Any grocer who 
handled DEL MONTE before the war, 
had proof of it every working day. And 
we are not going to let that change. 
When supplies get back to normal, you 
can again count on DEL MONTE for 
the biggest volume and fastest turnover 
in the canned fruit and vegetable field.” 


I think Del Monte means what is ex- 
pressed. If your future sales and profits 
are to increase in the future as you 
wish, better take a leaf from Del Monte’s 
book and do likewise! Your sales and 
profits are most apt to increase as you 
pack only quality products and support 
them with adequate merchandising pro- 
grams. 


SUPER TUBER COMPANION 


Potato Products Corporation, Chicago, 
has announced the addition of “King of 
Spuds” potato chips to their successful 
line of “Scott’s Super Tuber” potato 
chips. The new product is available only 
for exclusive distributorships and fea- 
tures the same advantages of its com- 
panion item in that it offers chips that 
are processed right in the heart c* the 
potato country and offered for na‘ ional 
distribution. The product is packaced in 
a foil covered carton which makes i 
moisture proof, light proof and breakage 
proof and guarantees the freshness of 
the chips, getting them to consumers i? 
their original crispness and flavor. 
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PHILLIPS BUYS MARTINO PLANT 


J. Richard Phillips Jr. & Sons of Ber- 
jin, Maryland, have bought the Magnolia 
Packing Company plant at Magnolia, 
Delaware. O. G. Martino of Federals- 
burg, Maryland and former President 
of the Tri-State Packers Association, was 
one of the partners in the Magnolia com- 
pany. Because of the surprising differ- 
ence in maturity dates for tomatoes at 
such a little distance in the location of 
the two plants the new acquisition will 
work out very nicely for Phillips, in that 
they will be able to avert glut conditions 
by a switch of produce between plants. 


NEW HEINZ PICKLE 


H. J. Heinz Company, long famous for 
its pickle products, has introduced an 
entirely new pickle in their cross cut 
dilled cucumbers, packaged in a 24-ounce 
jar. The new product is a crisp, pleas- 
antly flavored pickle which contains no 
extra sugar content and is comparable 
in price to the company’s fresh cucumber. 
Demand has been so heavy that a new 
addition to the company’s plant at Salem, 
New Jersey was constructed to provide 
prompt delivery and assure rapid filling 
of orders. In a two weeks’ test in Scran- 
ton, Pennsylvania, the cross cut dill cu- 
cumbers sold in quantities which doubled 
the annual sales of fresh cucumber 
pickles. 


CONVEYOR BULLETIN 

The Rapids-Standard Company, Grand 
Rapids, Michigan, has issued a bulletin 
describing the company’s wheel gravity 
conveyor spur curve and hinged section 
used in their conveyor installation. The 
spur curve is used to facilitate sorting 
and rerouting of products to a spur line 
in the conveyor set up, while the hinged 
section is especially designed to permit 
passave through a conveyor line without 
removal of sections. 


MRS. L. B. PHILLIPS DIES 


Mr:. Levi B. Phillips, widow of one 
of th founders of the Phillips Packing 
Compiny, Cambridge, Maryland, died at 
her |\.me in Cambridge after a long ill- 
hess. Survivors include a son, Levi B. 
Phill» s, Jr., Vice-President of the pack- 
ing « pany, and two daughters, Mrs. 
P. F! ence Williamson and Mrs. Carlton 
Brer. ood of Cambridge. 


PEMBROKE FIRE 


Fi: destroyed thousands of cases of 
cann... foods stored in the warehouses 
of th East Pembroke (N. Y.) Canning 
Com; oy. The full extent of the damage 
has» been made known. 
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ORANGE JUICE GRADES 


The Production and Marketing Admin- 
istration has issued a fourth draft of 
United States Standards for Grades of 
Canned Orange Juice which became ef- 
fective November 15 and appeared in 
the Federal Register of November 7. 
Copies of the standards may be obtained 
direct from the Production and Market- 
ing Administration, U. S. Department of 
Agriculture, Washington 25, D. C. 


50 YEARS A BROKER 


Osear G. Reichardt, Sr. of Reichardt 
Brokerage Company, Saint Louis, Mis- 
souri, one of the founders of the Na- 
tional Food Brokers Association, cele- 
brated his Fiftieth Anniversary as a 
food broker November 9. Mr. Reichardt 
began in the food brokerage business in 
1896. 


ADDS NEW BRANCH 


Waples-Platter Co., wholesale grocers, 
announced from its Fort Worth head- 
quarters this week completion of plans 
for the opening of a new branch house 
in Waco early in 1947 under the man- 
agement of B. A. Banton, formerly man- 
ager of the company’s branch at Green- 
ville, Texas. 

With the opening of the Waco house, 
Waples-Platter will have a total of 14 
wholesale grocery plants in Texas, Okla- 
homa, and New Mexico. 


SUN BROKERAGE MOVES 


Sun Brokerage Company has moved 
into new offices in the Lincoln Bank 
Building, Syracuse, New York. 


E. J. SKIFFINGTON DEAD 

Edward J. Skiffington of the New York 
City food brokerage firm of Skiffington 
& Nicholson, died November 19 in St. 
Francis Hospital, Jersey City. Mr. 
Skiffington had been in the food broker- 
age business during his entire business 
career and had been a partner in the 
Warmington, Timms & Company. In 
1934 that firm was succeeded by Skif- 
fington & Nicholson, which ,he headed 
until the time of his death. 


NEW CORN PRODUCTS PLANT 


The Corn Products Company has com- 
pleted purchase of a 150-acre site at 
Corpus Christi, Texas, for construction 
of a $10,000,000 plant to manufacture 
starches, dextrose sugar, syrup and high- 
protein stock feed from milo maize. 
Officials said construction of the plant 
is to begin in January and will be com- 
pleted in time to utilize the 1948 crop. 
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SUGAR PRICES INCREASED 


Maximum price increases of 36.5 cents 
a hundred pounds for raw cane sugar 
and direct consumption raw sugar and 
of 40 cents a hundred pounds for other 
direct consumption sugars are announced 
by the Office of Price Administration. 

The increases are effective November 
20, 1946, for refiners. Retail increases 
will be made when first shipments at the 
new prices reach retailers. The in- 
creases are necessitated by provisions 
of the sugar buying agreement between 
the Commodity Credit Corporation and 
the Cuban government covering the 1946 
and 1947 crops of Cuban raw sugar. 

This agreement ties the price paid the 
Cubans for raw sugar to specified rises in 
the cost of living in this country. Be- 
cause of the acceleration of food decon- 
trol and the resulting advance in the In- 
dex of Retail Food Prices, the CCC must 
pay higher prices for sugar than were 
anticipated at the time of the sugar 
price increases granted on September 18, 
1946. Under the provisions of the new 
price control act, the CCC cannot pay 
more than $3.675 per hundred pounds for 
raw sugar without passing on the addi- 
tional cost. 


MORE CANNED FISH FOR 
CIVILIANS 


The U. S. canned fish supply will be 
smaller for the 1946-47 pack year than 
in 1945-46 but civilians will get a larger 
share of it, according to revised alloca- 
tions announced November 19 by the U. 
S. Department of Agriculture. 


The revised estimate of the canned 
fish supply, for the 12 months beginning 
July 1, 1946, is 645 million pounds, ex- 
cluding squid in the amount of 26 mil- 
lion pounds. The supply allocated for 
the preceding year totaled over 680 mil- 
lion pounds. 


Civilians have been allocated 473 mil- 
lion pounds of this year’s total supply 
—about 15 per cent more than the 410 
million pounds they were allocated in 
1945-46. Reduced military and war serv- 
ice requirements and smaller allocations 
to foreign claimants are responsible for 
the increase. However, the civilian sup- 
ply will still be less than the prewar 
consumption of over 600 million pounds 
of canned fish annually. 

The new estimate of this year’s canned 
fish supply is considerably smaller than 
the estimate of 698 million pounds made 
last July. The downward revision of the 
figure is largely due to the fact that 
the salmon and pilchard packs have not 
come up to expectations this year. 


NEW PICKLE PLANT 


T. L. Brice and Ray Park of the T. L. 
Brice Canning Company of Sherman, 
Texas, have announced that they will 
build a pickle plant at Van Buren, Ark. 
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OZARK CANNERS MEET 


Attention to quality the principal theme of Fall Con- 
vention held at Springfield, Missouri, November 15 


The canning industry for many years 
has enjoyed an excellent reputation for 
plant sanitation, Norris H. Sanborn, 
head of the Sanitation Department of 
the National Canners Association re- 
minded members of the Ozark Canners 
Association at their annual fall meeting 
in the Colonial Hotel, Springfield, Mo., 
November 15. ‘‘Good sanitation not only 
pays dividends but it provides a safe, 
wholesome product and tends to promote 
efficient operation, reduce accidents, and 
improve labor relations by virtue of 
better working conditions,” he said. 


“Canned foods are packed under sani- 
tary conditions which assure the con- 
sumer a nutritious product which not 
only tastes good and looks good, but is 
pure and clean as well,” Mr. Sanborn 
declared. 


The methods of obtaining the optimum 
in cannery sanitation, Mr. Sanborn 
pointed out, are two-fold: (1) Through 
legislation, and (2) through education. 
Legislation is necessary in the inter- 
ests of the public welfare, but educa- 
tion is the method by which the goal is 
achieved and maintained, he stated. 


In the field of plant sanitation educa- 
tion, he called attention to the confer- 
ences, short courses, plant surveys, and 
printed material available to canners 
through the work of the Association’s 
Sanitation Department of the Washing- 
ton Research Laboratories. Mr. San- 
born concluded his address with a discus- 
sion of the requirements of State and 
federal laws, conditions that have been 
observed in canning plants, and sugges- 
tions that have been made for the im- 
provement of conditions. 


In commenting on decontrol M. E. 
Kuhn of Bonner Springs, Kansas, Presi- 
dent of the Association, said that he 
thought the lifting of OPA was the 
finest thing that had ever happened to 
the industry and things are going to 
be a lot better now. In the Ozark section 
he said, tomato prices have only advanced 
20 to 25 per cent since removal of restric- 
tions but other canned foods have re- 
mained at about the same price levels. 


F. R. Spurgin of Fayetteville, Arkan- 
sas, the Association’s Secretary, esti- 
mated the value of the 1946 Ozark packs 
to be about $16,000,000. He conceded that 
the packs of all items in the section were 
disappointing this year because of pro- 
longed dry weather and high tempera- 
tures, resulting in about a 25 per cent 
cut in expectations and amounting to a 
pack of about 8,000,000 cases. 
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Other speakers on the program were: 
John P. Capus, Production and Market- 
ing Administration, Dallas, Tex.; Vin- 
cent F. Balaty, Food and Drug Admin- 
istration, St. Louis, Mo.; R. A. Havens, 
Superior Laboratories, Indianapolis, 
Ind.; Dr. Dwight Isley and Dr. V. M. 
Watts of the University of Arkansas, 
Fayetteville, Ark.; S. H. Champlin, 
Heekin Can Co., Cincinnati, Ohio; V. S. 
Troy, Continental Can Co., Chicago, II1.; 
M. A. Hoy, American Can Co., Chicago, 
Ill.; and J. S. Gardner, The Diversey 
Corp., Chicago, Ill. 


OHIO CONVENTION PROGRAM 


The program for the annual conven- 
tion of the Ohio Canners Association, 
to be held at the Deshler-Wallick Hotel, 
Columbus, December 10 and 11, will open 
with a luncheon at noon on December 10, 
with an afternoon session immediately 
following. President N. C. Buckles will 
preside. 


Following the appointment of commit- 
tees Paul M. Herbert, Past Commander 
of the Ohio Department of the American 
Legion will address the meeting. Presi- 
dent Fred A. Stare will bring greetings 
from the National Canners Association; 
M. W. Baker, Assistant Director, Fruit 
and Vegetable Branch, Production and 
Marketing Administration will speak on 
the subject of “Looking Ahead”; Pro- 
fessor H. D. Brown of Ohio State Uni- 
versity will explain the “Facilities avail- 
able at Ohio State University for Re- 
search in Canning Crops”; and R. A. 
Havens of Superior Laboratories, Indi- 
anapolis, will tell “What a Food Packer 
Should Expect from his Quality Con- 
trol Program”. 

A dinner and entertainment will take 
place on Tuesday evening at 6:30 P.M. 

Wednesday morning’s program will 
open at 9:30 with talks by Paul H. Motz 
of USES on the subject of “In-Plant 
Labor’; Field labor will be discussed by 
Guy Dowdy of the Extension Department 
of Ohio State University; Walter F. 
Pretzer, Vice-President of Committee of 
Ohio Vegetable and Potato Growers As- 
sociation will tell of the committee’s 
views on the Ohio Vegetable Research 
Fund. Discussion will be led by George 
Wenger of Sandusky. 


At the closing session various associa- 
tion committees will report and new 
officers elected. 

Two special meetings will be con- 
ducted on December 11 at 11:30 A.M. 


THE CANNING TRADE 


when Luther Swaim will preside at a 
corn canners conference and Clarence 
Peters at a meeting of the state’s to- 
mato canners. Discussion of tomato 
blight control will be conducted by Dr. 
H. E. Young of the Ohio Experiment 
Station at Wooster. 


CANNED ANIMAL FOODS 
INSPECTION ESTABLISHED 
BY USDA 


Canned foods prepared for dogs, cats, 
and other meat-eating animals may now 
receive Federal inspection, when packers 
request and pay for this service, the 
U. S. Department of Agriculture has an- 
nounced. The inspection service, being 
made available at the request of industry 
representatives, includes supervision over 
sanitary conditions in the plant, the in- 
gredients that go into the can, accurate 
labeling, and various other steps of 
preparation. 

The Department of Agriculture has 
issued rules and regulations which pro- 
vide for the inspection and certification 
under authority of the Research and 
Marketing Act of 1946, enacted by Con- 
gress in August. The new service ap- 
plies to “canned wet food for dogs, cats, 
and other carnivora,” as distinguished 
from dry foods such as dog biscuits. To 
obtain Government certification, the 
canned product must be “a normal main- 
tenance food,” containing at least 10 
per cent protein, 0.3 per cent of calcium 
and phosphorus, respectively, and 0.15 


‘milligram of thiamin, an essential vita- 


min. At least 30 per cent of the product 
must be meat or meat by-product. Vege- 
tables, grains, or substances derived from 
them must be of good quality, sound and 
clean. 


Besides containing the name and ad- 
dress of the packer, the label must give 
the ingredients in the product in the 
order of their predominance. For further 
identification, the inspection number that 
the Department gives each plant must 
appear on the label. As evidence of U. S. 
approval, products that meet all official 
requirements are to be marked with an 
inspection and certification stamp in the 
form of a kepstone, a design prepared 
especially for the purpose. 

The inspection service is to be ad- 
ministered by the Department’s Bureau 
of Animal Industry, through an Animal 
Foods Inspection Division. The Dep art- 
ment’s action in providing such ins ec- 
tion is based on a request and su’)se- 
quent discussions by members of the 
American Meat Institute in behal’ of 
canners of animal foods. 


OPENS HONOLULU BRANC!! 


The Roy C. Powers Company, ‘ood 
brokers of Drumm and Pa¢ifie Sts., 5an 
Francisco, Calif., has opened a br.nch 
office in Honolulu, T. H., with R. D. ler- 
rick in charge. 
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CRCO-AYARS FILLERS 


New Perfection Pea 
Hi-Speed Filling of Peas, Baked Beans, 
Lima Beans, Red Kidney Beans, Whole 


Grain Corn, Hominy, Diced Beets, Diced 
Carrots and Other Food Products 


Here is a Filler that can handle a load of up to 
200 or more cans per minute, giving an accurate 
fill and a thorough mixing of peas and brine. ‘This 
is attained by the use of two separate briners over 
the funnels, dispensing HALF of the brine BEFORE 
the fill of peas and the other HALF is then put ON 
TOP of the peas. Having ten pockets, the brine 
has ample time to soak into the peas before leaving 
the funnels. 


Get 


Available in either pulley or direct drive. 
complete specifications and prices. 


PEA ADJUSTMENT. 


L1QUID ADJUSTMENT 


HOPPER of new straight-line design, large at bot- 
tom, revolving to prevent bridging of material being 


filled. 


CAN FEED is of the sanitary worm type which 
cannot mash the cans. 


PEA MEASURE is of rotary telescope type with 
release groove which prevents mashing of product 
being filled. 


RUBBERS are not used, thus eliminating the wear 
which causes waste and catching of cans. 


Compare These Exclusive CRCO-Ayars Features 


ADJUSTMENT FOR FILL AND BRINE is re- 
gulated by conveniently placed hand-screws. 
CLEAR LIQUOR is always assured because there 
is no mashing or crushing of the product being filled. 
NEW BRINER has two measuring valves and does 
not spill brine. Will not waste and is accurate. 
Brine is controlled by two float valves. No air 
tubes to clog. 

EFFICIENT DELIVERY is accomplished by plain 
dise or delivery turrets necessary for direct con- 
necting to any closing machine desired. 


THE BEST 


S 
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MACHINE 


SUBSIDIARY OF CHISHOLM-RYDER COMPANY, INCORPORATED 
SALEM, NEW JERSEY 


FOR 


THE FOO D 


REVOLVING HOPPER 


PROCESSOR 
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CALENDAR OF EVENTS 


NOVEMBER 26, 1946 — National 
Kraut Packers Association, Hotel Cleve- 
land, Cleveland, Ohio. 


DECEMBER 2-3, 1946—Annual Con- 
vention, Illinois Canners Association, 
Bismarck Hotel, Chicago, IIl. 


DECEMBER 4-5, 1946—Fall Meeting. 
Tri-State Packers Association, Benjamin 
Franklin Hotel, Philadelphia, Pa. 


DECEMBER 4-6, 1946—Annual Con- 
vention, Georgia Canners Association, De 
Soto Hotel, Savannah, Ga. 


DECEMBER 6-7, 1946—Annual Meet- 
ing, lowa-Nebraska Canners Association, 
Hotel Fort Des Moines, Des Moines, 
Iowa. 


DECEMBER 9, 1946—Annual Meet- 
ing, Maine Canners Association, East- 
land Hotel, Portland, Maine. 


DECEMBER 10, 1946—18th Annual 
Vegetable Sample Cutting, Canners 
League of California, Fairmont Hotel, 
San Francisco, Calif. 


DECEMBER 10-11, 1946 — Annual 
Meeting, Ohio Canners_ Asscciation, 
Deschler-Wallick Hotel, Columbus, Ohio. 


DECEMBER 11, 1946—Annual Meet- 
ing, Minnesota Canners Association, 
Radisson Hotel, Minneapolis, Minn. 


DECEMBER 12-13, 1946—6lst An- 
nual Meeting, Association of New York 
State Canners, Inc., Hotel Statler, Buf- 
falo, N. Y. 


JANUARY 8-9, 1947—Canners’ and 
Field Men’s Conferences, Michigan State 
College, East Lansing, Mich. 


JANUARY 8-10, 1947—Annual Con- 
vention, Northwest Canners Association, 
Olympic Hotel, Seattle, Wash. 


JANUARY 9-10, 1947—Canners and 
Field Men’s Conferences, Michigan State 
College, East Lansing, Mich. 


JANUARY 16-17, 1947—Annual Meet- 
ing, National Pickle Packers Association, 
Palmer House, Chicago, III. 


JANYUARY 12, 1947—Annual Meeting, 
National Food Brokers Association, At- 
lantic City, N. J. 


JANUARY 19-23, 1947—Annual Con- 
vention, National Canners Association, 
Atlantic City, N. J. 
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JANUARY 20-24, 1947—Annual Ex- 
hibit and Meeting, Canning Machinery 
& Supplies Association, Atlantic City, 
N. J. 


JANUARY 20-23, 1947—Annual Con- 
vention, National- American Wholesale 
Grocers Association, Atlantic City, N. J. 


JANUARY 29-31, 1947—21st Indiana 
Canners and Field Men’s School, Purdue 
Agricultural Experiment Station, La- 
fayette, Ind. 


FEBRUARY 6-7, 1946—Thirty-ninth 
Annual Meeting, Ozark Canners Asso- 
ciation, Colonial Hotel, Springfield, Mo. 


FEBRUARY 10-11, 1947 — Annual 
Meeting, Tennessee - Kentucky Canners 
Association, Andrew Jackson Hotel, 
Nashville, Tenn. 


FEBRUARY 11-13, 1947—Vegetable 
Canners and Field Men’s School, Uni- 
versity of Maryland, College Park, Md. 


FEBRUARY 18-20, 1947 — Technical 
School for Pickle and Kraut Packers, 
Michigan State College, East Lansing, 
Mich. 


MARCH 7, 1947—Canners League of 
California, Fairmont Hotel, San Fran- 
cisco, Calif. 


MARCH 16-21, 1947—Annual Conven- 
tion, National Association of Frozen 
Food Packers, San Francisco, Calif. 


MARCH 31-APRIL 4, 1947—Sixth 
Annual Convention, Frozen Food Insti- 
tute, Inc., Copley-Plaza Hotel, Boston, 
Mass. 


APRIL 10-11, 1946—Spring Meeting, 
Tri-State Packers Association, Lord Bal- 
timore Hotel, Baltimore, Md. 


ENTERS GROCERY FIELD 


Charles E. Cain, for the past eight 
years in the employ of McManus-Heryer 
Brokerage Company at their offices in 
Fayetteville, Arkansas, Kansas City, 
Missouri and Oklahoma City, Oklahoma, 
has resigned to become General Manager 
of Mercantile del Norte, Mexico City 
wholesale grocers. The company has 
branches in Monterrey, Torreon, Saltillo 
and Tampico, specializing in the sale of 
products manufactured in the United 
States. 
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WEST COAST NOTES 


S & W APPOINTS KANE 


S & W Fine Foods, Inc., San Fran- 
cisco, Calif., has announced the appoint- 
ment of J. Peyton Kane as director of 
advertising and sales promotion for all 
divisions. For years Mr. Kane was an 
advertising executive of Safeway Stcres, 
Inc., but more recently was vice-presi- 


dent of Operation, Inc., a New York firm. 
of consultants to leading wholesale food’ 


concerns. 


CONVEYOR FIRM GOES WEST 


Matthews Conveyor Company, West 
Coast, is erecting a new factory at San 
Carlos, Calif. and the manufacturing 
division will be moved from San Fran- 
cisco early in the new year. All sales of 
Matthews conveyors on the Pacific Coast 
and in the Hawaiian Islands will now be 
handled by a sales organization of the 
firm, rather than through a sales agent, 
as formerly. 


NEW CANNERY 


The Lincoln Packing Company, Lin- 
coln, Calif., plans the erection of a fruit 
and vegetable cannery to cost an esti- 
mated $550,000. 


MILK PLANT 


Alta California Dairies, Willows, 
Calif., has plans prepared for the erec- 
tion of a condensed and powdered milk 
plant to cost about $42,000. 


OFF TO HAWAII 


Miss Genevieve Callaghan, author of 
the successful “California Cook Book,” 
left San Francisco recently for the 
Hawaiian Islands to conduct a project 
for the Hawaiian Pineapple Co., Ltd. 


BACK FROM EAST 


Irving H..Granicher, canned foods 
sales manager for the California Pack- 
ing Corporation, San Francisco, Caiif., 
has returned from a four weeks’ eastern 
trip. While away he attended the 
ventions of the Chain Store and Sur er- 
Market groups, as well as calling on the 
trade in several key points. 


INJURED IN CRASH 


J. Warren McKibben, in charge of 
sales of Hawaiian pineapple and Aleska 
salmon for the California Packing ‘ or- 
poration, San Francisco, Calif., was 
seriously injured in an automobile «cci- 
dent near Walnut Creek on Armi-(ice 
Day. He suffered head injuries and was 
in an unconscious condition for a t me, 
but is now believed to be out of dan-rer. 
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Whole, cold tomatoes—scalded toma- 
toes—preheated and broken tomatoes 
—all hurry through this great new- 
No. 75 Super Juice Extractor and leave 
behind them seventy-five OR MORE 
gallons of juice every minute. Either 
the new No. 75 or the smaller No. 35 
extractor handles not only tomatoes 
but other fruits or vegetables. Both ' 


New No. 75 Super 
Juice Extractor for 
Tomatoes, and 
Other Fruits, Vege- 
tables. 


machines are built similar to the famous 
FMC Super Pulper but with non-aerat- 

ing worm principle instead of paddles. 

Each is instantly controllable for juice 

of any density ranging from thin to 

heavy. Truly, a mammoth production 

unit in small space! 


|food achinery orporation 


SPRAGUE-SELLS DIVISION © Hoopeston, Illinois 


WRITE for FMC Catalog showing most complete line of processing 
and packaging machinery for corn, beans, peas, tomatoes, fruits, etc. 


C-203 


New 75-gal.-or-more-per- 
minute No. 75 Super Extractor. 


IDEAL VINER 


FEEDER 


DISTRIBUTOR 


. « « The Feeder That Saves Peas . .. Improves Quality 
. « « Decreases Breakage .. . Increases Capacity of Viner 


No viner can do satisfactory work when its beaters are Hamachek Ideal Viner Feeders with distributors are the 
obliged to work on heavy mats or bunches of vines. only feeders that thoroughly separate the vines. The sav- 

: i ings effected over the use of any other viner feeder, are so 
Separation of the vines by the feeder is, therefore, essen- 


large that it is not unusual to hear pea packers say that the 
tial to best results. Ideal Viner Feeders more than save their cost each season. 


FRANK | HAMACHEK MACHINE CO. 


ners, Viner Feeders, Ensilage Distributors sand Chain Ad josters 


-KEWAUNEE, WISCONSIN 
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THE CANNED FOODS MARKETS 


WEEKLY REVIEW 


To Sell Or Not To Sell That Is Your 
Problem—Not All Profit As You Know— 
Instances Which Show The Picture— 
Some Price Ideas 


RESISTANCE — Stocks of worthwhile 
canned foods of whatever items are 
certainly good property, and not likely 
to decline in value as we approach the 
new year; but whether it is well to 
gamble on higher prices or take the 
good profits now showing is a matter 
which only you can decide. There is 
an old axiom to the effect that no one 
ever lost money on taking a profit. Cau- 
tion would seem to dictate the wisdom 
of selling now and banking the money, 
but then comes up the consideration that 
it will show on your income statement 
at the end of the year, and judging by 
the prices and the profits they would 
seem to represent, this would throw you 
into the high brackets where the tax 
is heavy. 


But things are not all that they might 
seem. When you look at canned tomato 
prices for instance—Md. Standards 2s 
$2.35 to $2.50—it would seem to indi- 
cate a nice fat profit—and over the 
average in years gone by it would be 
a fat profit. In fact, few people ever 
expected to see 2s standard tomatoes 
which used to hang around 62%%c to 70c, 
bringing any such prices as now. But 
get out and talk to canners, and you 
will find that many of them went “hay- 
wire” during the growing season and 
paid prices for raw stocks that even the 
war-time years never equalled, like $1.25 
to $1.60 per 5/8s basket, and not too 
good quality of tomatoes at that. And 
you can see where costs had to run high, 
and if the canner who paid such prices 
for his raw stock, and the advanced rates 
of wages, and all else, expects to come 
out even he has to get what you may now 
consider record high prices. 


Talking with a well-informed man this 
week, he recounted the experiences of a 
well-known canner who had sold some 
10s standard tomatoes, for which he 
had a reputation, at $10. per dozen, and 
thought he had topped all his experience. 
But when he went into the raw market 
to buy his tomatoes to pack, he came 
out with a headache. His costs on these 
tomatoes, for the raw stock, ran to 
$9.09, and when other costs were added 
to it, his prospects for profits flew out 
the window. The growers ran wild with 
their prices and if a canner expected to 
run to fill the orders on his books, he 
had to pay through the nose, and take 
the losses. So when you read tomato 
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prices, first remember that the buyers 
are unwilling to take any amounts at 
the going rates, and if you dig into the 
costs to pack the goods you will find it 
not at all rosy. The buyers may feel 
that they are justified in going slow in 
buying canned tomatoes at such prices, 
but if they think that the canners are 
making a whale of a profit, they are 
dead wrong in most, if not all, cases. 


Such prices mean 25c to 27c per No. 
2 can of tomatoes over the retail counter, 
and it cannot be expected that they will 
sell freely at such prices; but they are 
selling. The people have just too much 
ready money to allow a little thing like 
10c to 15¢c advance in price stop them 
from having the can of tomatoes they 
want. 


California is quoting fancy 2s toma- 
toes at $2. where any canners are willing 
to sell, but most of them prefer to hold 
the goods. And all other vegetables are 
on a similar basis. The market is so 
bare of canned foods, with retailers’ 
shelves practically empty, that there are 
enough buyers to keep the market steady 
at these high prices, even if they were 
not putting ’em away in warehouses, 

A glance at prices seen in the market: 
No. 2 all-green fancy asparagus $4; 
green beans standards $1.30; ex-stan- 
dards $1.40; the mid-west is the only 
place where canned corn may be found— 
if you are lucky—and there fancy golden 
is quoted at $1.55—$1.60; ex-standards, 
$1.45 to $1.55. If you can find any 
standard peas they are worth $1.30 to 
$1.35 for Eastern packs, but in the mid- 
west are held considerably cheaper. 
Sauerkraut 2%s are quoted at $1.20 to 
$1.30; fancy California spinach is bring- 
ing for 2%s $1.50 to $1.60. 

All fruits are very firm and are well 
cleaned up. Grocers are now looking to 
Christmas trade, and canned fruits, as 
also the varieties of fruit preserves, are 
heading into a very busy season. 

Canned fish of every kind, as you will 
see in our market reports elsewhere, is 
in very strong demand and prices very 
firm. In salmon, of course, they have 
had to pro rate the supplies, and sar- 
dines and all other canned fish are in 
strong position. 

Canners as a whole are not much con- 
cerned in the price markets, for if they 
have stocks they are holding them for a 
purpose, but right now they have money 
in their pocket and are enjoying the 
various State canners conventions, un- 
worried and unruffled. They are enjoy- 
ing their vacation in this respect and 
they deserve it. 

We are trying to cover these Con- 
ventions for you, and we hope you like it. 
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NEW YORK MARKET 


Demand Slackens As Buying Resistance 
Develop Cc s Firm In Tomato Price 
Views—Interest In No. 10 Corn—More 
Peas Offered—No Interest In High Priced 
Salmon—Citrus Prices 


By “New York Stater” 


r New York, Nov. 22, 1946. 


THE SITUATION—Definite buying re- 
sistance is developing in some divisions 
of the market, and with an increase in 
resale offerings reported from many 
quarters, the trade is less inclined to 
believe that a “runaway” market is in 
sight. While undoubtedly some of the 
extreme bearish viewpoints heard in 
some quarters will prove unfounded, it 
is becoming increasingly evident that the 
trade will not willingly “go along” with 
a skyrocketing market, as was the case 
after World War I. It is an open ques- 
tion thus far as to just what effect the 
current putting on of the brakes will 
have on the industry price picture, but 
the market is expected to be shaken down 
to an acceptable trading basis by the 


turn of the year. 


THE OUTLOOK—Inventory policies show 
wide variance among distributors, and 
while some interests, particularly in 
other markets, are reported busily en- 
gaged in cutting down inventories via the 
resale route, other traders are inclined 
to stand pat on present commitments 
until the supply-demand situation shapes 
up further. For the time being, how- 
ever, the all-out demand which has been 
such a feature of the canned foods 
market for many months appears to be 
suspended. Distributors will be most 
selective in purchasing operations over 
the balance of 1946, it appears, and will 
get down to cases with canners in (s- 
cussing futures business at the Atlan ic 
City meetings. 


TOMATOES—Canners in the Tri-Sta/es 
are reported receptive to bids of $2.25 
to $2.35 for standard 2s, but are »ot 
pressing offerings. The $2.50 ask:ng 
price of a few weeks back is definit«ly 
out of the picture at this time. Me n- 
while, some resale midwestern 2s h ve 
sold in a limited way to eastern buy 1's 
around $2.10, cannery, it is repori d. 
Southern canners are now reported ofir- 
ing 2%s at $3.25 and 10s at $11.50. 


cORN—Canners are showing rat .er 
firm views on fancy corn, but the ‘e- 
mand picture is changing. Requests ‘or 
packers to defer shipments are by 10 
means uncommon, and in some instan:es 
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| | PEA GRADERS 
PEA CLEANERS 
SAMPLE GRADERS 
CLEAN-UP HULLERS 
TOMATO WASHERS & SCALDERS 
CORN CLEANERS 
CORN TRIMMERS 
SPINACH WASHERS 
ASPARAGUS PACKER 


All of our usual construction. Let us have your 
inquiries for these and any special machines. 


THE SINCLAIR-SCOTT CO. 


‘*The Original Grader House’’ 
BALTIMORE, MARYLAND 


for 
Spot Labeling 


No. 660 for hand brushing 
No. 665 for table gummers 


Both these dependable tin pastes 
are usable on a wide range of cans, 
including tin, galvanized black- 
plate and terneplate. With Gold 
Seal Tin Pastes, you will have a 
permanent labeling job, done eco- 
nomically, safely. Gold Seal Tin 
Pastes are readily available from 
stock. 


A. K. ROBINS & CO.. Ine. 


LOMBARD at CONCORD STREET 
BALTIMORE 2, MARYLAND 


MORRAL CORN 


Either Single or Double Cut 


MORRAL COMBINATION 
CORN CUTTER 
For Whole Grain or 
Cream Style 
MORRAL DOUBLE CORN 
HUSKER 
With Steel Husking Rolls 
The fastest and easiest adjusted 
machines manufactured 
Write for catalog and 
further particulars 


CUTTER 


MPLETE INFORMATION TODAY? 


rlin Chapman Co., Berlin, Wis. 


me ANNING MACHINERY FOR ALL FOOD PRODUCTS 
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canners are meeting buyers half way in 
negotiating the cancellation of earlier 
bookings. At the moment, corn demand 
is centering largely on No. 10s, according 
to trade reports here. 


PEAS—There has been some increase 
in canner offerings of peas during the 
past week. Midwestern packers are re- 
ported offering No. 2 standard 3 sieve 
Alaskas at $1.25, with extra standard 
ungraded sweets at $1.55 to $1.60, all 
f.o.b. canneries. Less is heard of export 
demand for sub-standards this week, al- 
though a fair volume of business has 
been done in this direction. 


BEANS—Buyers are still on the lookout 
for both green and wax beans in the 
fancy quality bracket, but the demand 
for standards is rather inactive at the 
moment, and relatively little interest is 
being shown in extra standards either. 


SWEET POTATOES — With Louisiana 
packers running on the new season’s 
crop, offerings of cut sweets in syrup 
are reported at $2.12, with 10s at $8.25, 
f.o.b. canneries, with whole in syrup at 
$2.40 and $9.50, respectively, and solid 
pack at $2.15 for 2%s and $8.25 for 10s. 


SALMON—While some canners have 
been quoting red salmon up to $26 per 
ease for tall 1s, buyers are backing away 
from the market, notwithstanding the 
general shortage and heavy demand. 
Some offerings were reported in the local 
market this week down to $22.50 per 
case, but with “name” packers in several 
instances delivering on the basis of 
former ceilings of $4.46 per dozen, buy- 
ers are not being tempted by offerings 
at the higher figures. In fact, many 
distributors appear determined to “pass 
up” salmon entirely rather than pay 
what they consider speculative prices 
for the product. 


SARDINES—Prices quoted by Maine can- 
ners continue to show considerable vari- 
ance, and buyers are not entering the 
market at some of the higher price 
ranges. California sardine offerings re- 
main short, with the market showing 
strength. 


OTHER FISH—Distributors could use ad- 
ditional supplies of fancy tuna but are 
waiting for the market to stabilize at a 
trading level before proceeding further 
. .. The packing season for Maine sea 
herring is drawing to a close, and can- 
ners have only limited stocks to offer, the 
market being quoted at $1.75 per dozen 
for No. 1 talls, f.o.b. canneries... 
Shrimp offerings continue short and 
prices are firm at recently-advanced 
levels. 


APPLES—New York State canners are 
running on apples and some interest is 
reported in offerings of heavy pack 10s 
on the basis of $10 per dozen for sliced, 
f.o.b. canneries. 


WEST COAST FRUITS—Canners are not 
attempting to force sales, and buyers 
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are holding aloof and surveying the 
market until prices shake down to an 
equitable level. Some canners who have 
endeavored to get all that the traffic 
would bear have definitely undermined 
their trade good-will in many quarters, it 
is reported. It is expected that the fruit 
picture will be cleared up by the time 
distributors and canners meet at the At- 
lantic City conventions. 


cITRUS—With Florida canners getting 
into a run on better quality juice, prompt 
shipment offerings of unsweetened grape- 
fruit juice are reported at 92% to 95 
cents for 2s and $2.15 for 46-ounce, with 
sweetened at 95 cents and $2.20, respec- 
tively. Blended juice, unsweetened, is 
offered at $1.10 on 2s and $2.40-$2.50 on 
46-ounce, with sweetened showing the 
usual differentials. On orange juice, 
$1.15 is “bottom” on unsweetened 2s 
with $2.75 for 46-ounce, while sweetened 
ranges $1.20 upwards on 2s and $2.80 
to $3.00 on 46-ounce, all f.o.b. Florida 
canneries. Segments are showing a firm 
tone at $2.25 for fancy 2s. 


CALIFORNIA MARKET 


State Board Reports On Crops—Rain Ends 
Tomato Harvest — Industry Feeling the 
Effects Of Strikes—Resistance To High 
Priced Goods Continues — Pineapple In 
Strong Demand—Tomato Price Range Wide 


By “Berkeley” 
Berkeley, Calif., Nov. 21, 1946. 


CROP REPORT—The November report of 
the California Crop Reporting Service 
directs attention to the fact that most 
of October was favorable for fruit and 
nut crops, but that night frosts came 
to many areas during the last five days 
of the month. These frosts came earlier 
than usual and mostly eliminated further 
harvest of grapes for fresh marketing. 
Harvesting of most other crops had been 
completed by this time. Preliminary esti- 
mate of apple production is placed at 
7,452,000 bushels, which compares with 
10,568,000 bushels produced in 1945 and 
6,144,000 bushels in 1944. Figs proved 


EXPORT - IMPORT 
CANNED & BOTTLED 


FOODS 


We welcome all offers and inquiries 


Arthur Harris 


ESTABLISHED 1926 
11 Broadway, NEW YORK 4, N. Y. 


Tel: Bowling Green 9-3238 Cable: ARTHARRIS 
Reference: Dun & Bradstreet, Inc. 
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a larger crop than last year, with 86 
per cent of a full crop. Preliminary 
estimates of the grape crop place this 
at 2,641,000 tons, against 2,663,000 tons 
last year and 2,789,000 tons in 1943. The 
Bartlett pear crop is placed at 256,000 
tons, with other varieties estimated at 
38,000 tons. The output proved below 
that of last year but was larger than 
earlier estimates. Olives are about 53 
per cent of a full crop and more of 
this fruit will go into oil than had been 
planned, the late October frosts having 
cut into the tonnage earmarked for can- 
ning and pickling. Last year total pro- 
duction amounted to 30,000 tons for 
which growers received an average of 
$270.00 a ton. About 13,900 tons were 
handled by canners, with growers re- 
ceiving an average of $301.00 a ton for 
fruit delivered. A total of 9,400 tons 
were crushed for oil, 100 tons were ship- 
ped in fresh form, and 6,600 tons given 
over to other uses. 


RAINS—Southern California was vis- 
ited by torrential rains during the week, 
with snow in the mountain areas. While 
considerable damage was done, this was 
greatly offset by benefits in farming com- 
munities. The storm was followed by 
very cold weather, but little damage to 
the citrus crop has been reported so far. 
The harvesting of tomatoes, peppers and 
other tender crops has come to an abrupt 
end. The northern and central sections 
of the State have had but very light 
showers. Harvesting of tomatoes and 
beans is largely at an end and rains 


_ would be welcome. 


STRIKES—Strikes and the threat of 
strikes continue to harrass industry in 
California, with the canning trade feel- 
ing the effects of the unrest. End of the 
month and a half shipping strike seems 
in sight, but others are promised to take 
its place. Only small quantities of this 
season’s pack of fruits or vegetables have 
moved by the water route and for six 
weeks there have been no shipments to 
or from the Hawaiian Islands or Alaska. 
The salmon season is now open but CIO 
fishermen are on strike. They demand 
30 cents a pound from fish buyers in- 
stead of the 14 cents formerly received. 
And in San Francisco the AFL Grocery 
Clerks Union threaten to strike if de- 
mands for higher wages are not met. 
The union is seeking a minimum wage of 
$60 a week for clerk, a 40-hour week, 
and two weeks vacation a year with pay. 


THE MARKET—The big excitement of 
decontrol is now over and while there 
is a strong demand for many items in the 
canned foods list, buyers are no longer 
taking all that is offered at any price 
named by canner or jobber. Prices are 
being carefully scanned, along with 
grade and brand. Some buyers who were 
insisting on early deliveries a few weeks 
ago are now begging for additional t' ne, 
saying their warehouses are full. S me 
canners and jobbers are coming into {is- 
favor through the manner in which (1ey 
have taken advantage of the situation 
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and raised prices to levels considered un- 
necessary by the trade. Little-known 
canners, whose prices in the past 
have been lower than those with na- 
tionally advertised brands are getting 
much more for their product. An item in 
ciing peaches, for example, is sold by 
everal large canners at $2.75, while 
unknown brands of the same grade are 
priced at $3.10. 


PINEAPPLE—The trade is clamoring 
for Hawaiian pineapple and there are 
indications that deliveries may be forth- 
coming at an early date, with the ship- 
ping strike believed settled. Several 
vessels with sizeable shipments in their 
holds have been lying for weeks at 
Pacific Coast docks. Prices on pineapple 
have been advanced somewhat since de- 
control went into effect, but are not 
greatly higher than those permitted 
under OPA. 


TOMATOES—Tomato canning is at an 
end, but prices do not seem to be get- 
ting down to a stable trading level as 
rapidly as expected. Here are some 
sample price ranges located here this 
week: No. 2% standard, $1.88 to $2.75; 
No. 2% extra standard, $2.45 to $3.25; 
No. 10 standard, $6.50 to $8.00, and No. 
10, puree, $6.00 to $11.20. The tomato 
paste market is even wilder, with the 7 
oz. size quoted from $11.00 to $24.00 


a case and No. 10 paste from $15.00 to 
$24.00. 


SARDINES—Sardine prices are also up 
in the air, with No. 1 tall natural quoted 
as low as $5.50 a case, and with the 
same size in tomato sauce starting at 
$6.00. It is believed that some of these 
low prices have been named as a mat- 
ter of record, since sales are being made 
at about 50 per cent higher. The season 
got under way with a control price of 
$30 a ton for fish. Quite recently, $60 
and $70 have been paid, with rumors of 
$90 a ton being offered. The pack to 
date is much less than one-half that of 
a year ago, with operations confined al- 
most exclusively to the southern district. 


GULF STATES MARKET 


Raw Dealers Get Bulk Of Increased Shrimp 
Catch—Sub-Normal Pack More Than Double 
Last Season’s 


By “Bayou” 


Mobile, Ala., Nov. 22, 1946. 


SHRIMP—The production of shrimp in- 
creased in Louisiana, Mississippi and 
Texas last week and decreased in Ala- 


bama, which was the reverse the previous 
week, as it increased in Alabama and de- 
creased in the other areas. 

Louisiana produced 4,536 barrels of 
shrimp last week, including 1,672 bar- 
rels for canning; Alabama produced 96 
barrels, including 45 barrels for canning; 
Mississippi produced 1,608 barrels, in- 
cluding 746 barrels for canning and 
Texas produced 1,537 barrels. 

Although there were 1,840 more bar- 
rels of shrimp produced in this section 
last week than the previous one, yet the 
canneries received 286 less barrels of 
shrimp last week, which indicates that 
the raw dealers bought more heavily of 
shrimp last week. 


The canneries in Louisiana, Missis- 
sippi and Alabama operating under the 
Seafood Inspection Service of the U. S. 
Food and Drug Administration reported 
that 10,945 standard cases of shrimp 
were canned during the week ending 
November 9, 1946, which brought the 
pack for the season to 192,416 standard 
eases as against 90,156 cases for the 
same period last season and 336,292 the 
previous season. 


Shrimp production from the South 
Atlantic States during the week was 
as follows: 


ATTRACTIVELY DESIGNED 


PRODUCE PUMPKIN THE INDIANA WAY 


i 


Delivery 


Low Cost 


mm 6F. H. LANGSENKAMP CO. 
: “Efficiency in the Canning Plant” 


227-235 E. South St., INDIANAPOLIS 4, IND. | FOOD INDUSTRIES ENG. & EQUIP. CO., 


am 


LITHOGRAPHING Co.INc. 
— GAMSE BUILDING. BALTIMORE,MD. 
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High Quality 
Great Volume 


LANGSENKAMP 
EQUIPMENT 


“CUTTER AND” 
SEPARATOR 


7 to 10 tons of pumpkin wilted each 
hour with 75% to 90% less steam than 
any other system or method. Only 
three attendants needed, exclusive of 
yard men. Firm, —_ product of the 
right golden color. Get special bulletin 
for complete information. 
The Langsenkamp Line is Complete for 


Tomato, Pumpkin and Other Fruit and 
Vegetable Products. 


REPRESENTATIVES 


KING SALES & ENGINEERING CO. 
206 First St., San Francisco, Cal. 


and Washington 


1412 N. W. 14th Ave., Portland, Ore. 
Mountain States 
THE HORSLEY COMPANY 
Box 301, Ogden, Utah 
Northeastern States 
BOUTELL MANUFACTURING CO. 
Rochester, N. Y. 
Tri-States 
TOM McLAY 
P. O. Box 14, Port Deposit, Maryland 


Canada 
CANNERS MACHINERY, LTD. 
Simcoe, Ontario, Canada 
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FLORIDA — Apalachicola (Gulf area) 
24,500 lbs., Mayport 39,000 lbs., St. Aug- 
ustine 126,700 lbs., Fernandina 20,900 
Ibs. 


GEORGIA—St. Mary 5,700 lbs., Bruns- 
wick 36,800 lbs., Darien & Valona 23,500 
lbs., Thunderbolt 59,400 Ibs. 


S. CAROLINA—Beaufort 6,800 lbs. 


N. CAROLINA—Southport 35,400 Ibs., 
Moorehead City 32,000. 


HARD CRABS—There was a big drop in 
the production of hard crabs in Louisiana 
last week over the previous one as 145,- 
354 pounds were produced the previous 
week and only 43,169 last week. This is 
not unusual, because crabs get scarce at 
this time of the year. 


A NEW PACK BY A 
NEW CANNERY 


Starting in a very modest way in 
Bayou La Batre, Alabama last January, 
Joe Crenshaw of that coast town began 
to can genuine Bayou La Batre gumbo. 


Gumbo is a favorite dish of the deep 
South and had its origin in the early 
pioneer days of the French and Spanish 
settlers of this section. 


The following is quoted from the Mo- 
bile Press Register of Nov. 17, 1946: 


“From this small cannery that was 
operated by Crenshaw and two employes 
and produced 10 48-can cases of gumbo 
a day, the present Bayou Foods Co., 
which occupies the east wing of a former 
cotton mill on Craft Highway, six miles 
from Mobile was developed. 


“Joe Crenshaw of Bayou La Batre, Ala. 
is the president of the company and 
Douglas Pope of Mobile is secretary and 
treasurer. 


“The response for this pack was so 
great, Crenshaw and his associates soon 
found they could not possibly fill their 
orders without expanding. They obtained 
their present quarters where they now 
employ 50 persons who produce between 
300 and 400 cases a day. Shipments are 
made to many sections of this country 
and to South America. Present backlog 
of orders may make it necessary to in- 
crease plant facilities further. 

“Daily output requires the use of 1000 
pounds of shrimp meat, 1000 pounds of 
crab meat, 100 gallons of oysters, 480 
No. 2 cans of okra and 40 gallons of 
tomato paste. All seafood is obtained 
from Bayou La Batre and other local 
waters.” 


WAA OFFERS ALASKA 
CANNERY SITE 


One of the finest potential cannery 
sites in Alaska, containing 2200 feet of 
shore line and consisting of approxi- 
mately 115 acres of land improved by 
15 structures including a reservoir, dock 
and cold storage warehouse, will be of- 
fered for sale beginning November 27 
at Excursion Inlet, 65 miles Northwest 
of Juneau, Alaska, it is announced by 
Fred W. Johnson, Acting Director, Bu- 
reau of Land Management, which acts 
as disposal agency for the War Assets 
Administration. This project was used 
during the war as a sub-port of em- 
barkation by the United States Army. 


This sale will be conducted under the 
procedure set up by the War Assets 
Administration. It will be advertised 
and the property offered for sale over a 
period of 90 days, but acceptance of bids 
during the first 10 days of the period 
will be limited to priority holders of clas- 
sification 1, 2 and 3, namely, Federal 
Government agencies, Reconstruction 
Finance Corporation for resale to small 
business, and State and local govern- 
ments. Veterans may use their priority 
and private individuals may submit their 
bids during the entire 90 day period. 
However, if an acceptable bid is received 
during the 10-day period from a bidder 
of qualified priority, the sale will be 
closed. 


Included in this sale are all parts and 
portions of utilities system located upon 
the 115 acres. 


BRAND GAINS 


Debating the place of national brand 
merchandise in chain stores has been 
entirely outmoded by the growth of self- 
service retailing, Joseph B. Hall, presi- 
dent of the Kroger Company, told mem- 
bers of Grocery Manufacturers of Amer- 
ica at their 38th annual convention in 
New York this week. 


“You have built up a great demand 
for your products which we are very 
happy to take advantage of,” he said. 
Stating that half of Kroger’s stores are 
now operating self-service, and that these 
units account for 75 per cent of the 
company’s total volume, Mr. Hall said 
that “merchandise in self-service stores 
is not sold by word of mouth. It is 
bought. And it is not bought according 
to your choice or my choice. It is bought 
according to the people’s choice. 


CORN CANNING 


Comoran w Westminster, Md. 
HUSKERS—CUTTERS—TRIMMERS—CLEANERS 
SILKERS—WASHERS and GRINDERS 


FOR CANNING OR FREEZING 
FANCIEST WHOLE-KERNEL CORN 


EQUIPMENT 


“We operate a merchandising democ- 
racy,” the chain executive added. “Our 
public, the customer, votes every day. 
Every brand is a candidate, and is 
e-lected by being se-lected. The winning 
brand is the brand with the most cus- 
tomer choices. And we do not stuff any 
ballot boxes. Our cash registers are 
guaranteed to give an honest count.” 

Chain customers have confidence in the 
nationally-advertised brand, he added, 
with women shoppers, in many cases, 
knowing what brand she is going to pur- 
chase before she even enters the store. 


URGES COOPERATION 


Efficient marketing and distribution 
are the keys to postwar success in the 
food industry, Patsy D’Agostino, presi- 
dent of the National Association of Re- 
tail Grocers, told members of Grocery 
Manufacturers of America at the proces- 
sors’ New York convention this week. 
Only when all members of the food in- 
dustry work together, the retailer leader 
said, will a good job of marketing and 
distribution be possible. 

“We owe a real responsibility to each 
other,” he added, “now that we have a 
free market back again. By planning 
together we will travel faster and do a 
better job. This means all of us in the 
food industry—the producers, the manu- 
facturers, jobbers, wholesalers, super 
market operators, and small indepen- 


dents.” 


FREEZERS ANNOUNCE 
CONVENTION PLANS 


(Continued from page 9) 
A. J. Rogers, C. L. Snavely, and E. J. 
White. 

Members of the Transportation and 
Warehousing Committee who were pres- 
ent included Messrs. B. M. Angell, Chair- 
man, H. C. Emerson, D. G. Hickey, A. &. 
Huff, and Ralph R. Luddecke. 

Members of the Association’s Conven- 
tion Committee who were present in- 
cluded Messrs. E. J. White, Chairm»n, 
C. C. Seabrook, Carl Kolb, F. J. Becker, 
and M. T. Fannaly. 


Members of the Association staff who 
participated in these meetings inclu: ed 
Messrs. L. S. Martin, Secretary-Mana:2r, 
Keith O. Burr, Assistant Secretary-M n- 
ager, C. F. Evers, Technical Direcior, 
and John H. MacVey, Legal Counsel. 


THE BOOK YOU NEED!! 
“Al Complete Course in Canning” 


Published by THE CANNING TRADE 


THE CANNING TRADE 


November 25, 1°46 
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THANK YOU — 


for the multitude of orders for 


The new 7th edition of 


A Complete Course in Canning 


We knew you would like it, find it not only reliably serviceable 
but unusually interesting, too. That was a natural for the food 


producer—But — 


Every canner in the business ought to have a copy of this book, 
filled as it is with tested, proven recipes for the handling and 
preservation offoods. Even for the best and most widely informed 
the book will be found helpful, worth its price many times over. 
Many heads of firms, upon seeing this new Edition, have ordered 


extra copies for themselves. 


We have tried totell you thatit is different to the previous editions, 
much better, more interestingly written, more complete in its cov- 


erage of items. 


You'll cherish your copy when you get it, we are not afraid to 


predict. 
Price $10. postpaid 


A Publication of 


THE CANNING TRADE 


20 S. GAY STREET BALTIMORE 2, MARYLAND 
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< YOU HELP ALL 3 WITH THE Pp S. Pp 


ie @ Participants in the Payroll Savings Plan benefit directly in terms of cash— 
because U.S. Savings Bonds at maturity pay $4 for every $3 invested. 

i. Your company, your community, and your country benefit indirectly in terms 

=e of security—because: (1) Employees with a solid stake in the future are likely to 
be stable, productive workers. (2) The Bond-buying habit of local citizen-em- 
ployees means a reserve of future purchasing power—a safeguard for the stability 
of your community. (3) Every Bond bought temporarily absorbs surplus funds 
and helps check inflationary tendencies. 


You’re doing everybody a favor—including yourself—by supporting the 
Payroll Savings Plan. 


ARE YOU USING THESE BOOKLETS? 


If not, or if you wish additional copies, just ask your State 

_ Director of the Treasury Department Savings Bonds Division. 
) The Peacetime Payroll Savings Plan—A booklet, 

|) published for key executives by the Treasury Department, 

containing helpful suggestions on the conduct of your pay 

roll savings plan for U.S. Savings Bonds. 

This Time It’s For You—A booklet for employees ... ex 


plaining graphically how the payroll savings plan works.. 
goals to save for, and how to reach them with Savings Bonds. 


The Treasury Department acknowledges with appreciation the publication of this message by 


THE CANNING TRADE 
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WANTED and FOR SALE 


FOR SALE—Going out of business. 
Exhauster, Stitcher, many other items. 
Co., Guilford, Conn. 


Kettles, Retorts, #10. 
The Knowles-Lombard 


FOR SALE — MACHINERY 


“CONSOLIDATED,” serving American Industry for Over 
25 Years—For Sale: Retorts; Filters; Mixers; Fillers; Ex- 
‘ractors; Cappers; Crowners; Can and Bottle Labelers; Copper 
Cooking Kettles; Glass-lined Tanks; Pumps; Vacuum Pans, etc. 
Rebuilt and guaranteed. Prompt delivery. We buy and sell 
from a single item to a complete plant. Consolidated Products 
Co., Ine., 18-20 Park Row, New York, N. Y. 


We manufacture a general line of canning machinery and 
frequently take in good used equipment which we rebuild and 
offer for resale. Write us regarding your requirements for 
either new or rebuilt machinery. Copy of our new No. 700 
catalog for the asking. A. K. Robins & Co., Inc., Baltimore 2, Md. 


BAG AND BOX PILERS; Floor-to-Floor Conveyors; Vibrat- 
ing Sereens for cannery waste de-watering, for root vegetable 
cleaning, sizing, and grading; Motor Truck Scales. Thousands 
in use. Immediate delivery. Bonded Scale Co., 11 Bellview, 
Columbus 7, Ohio. Phone Garfield 5712—University 2832 Eve. 


FOR SALE—For prompt shipment, standard 40 x 72” ver- 
tical and Baker type Horizontal Retorts; Steam Jacketed Ket- 
tles; BC Stainless Steel Food Choppers and FMC Pasteurizers; 
Stencil Cutters; Peerless Exhaust Boxes; High Pressure Pumps; 
CRCO and Buck Bean Snippers; Pulpers and Finishers; 4 
Robins Pea Podders, like new. List your idle machinery with 
us. Canning Machinery Exchange, Plainview (West) Texas. 


FOR SALE—The following used equipment. Available after 
January 1, 1947, located Hanover, Pa. 18 Retorts 40 x 72, 
with Tag Controls; 8 Retorts 40 x 60, with Tag controls; 1 
Ayars 12-valve Juice Filler, 6 oz. to #2 tall cans; 1 Ayars 
8-valve Juice Filler, 6 oz. to 46 oz. cans; 85 Robins Perforated 
4-tier Retort Crates; 5 Band Type 4-tier Retort Crates; 2 
Berlin Chapman 9 ft. Blanchers; 1 Penna. 6 x 744—100 cfm Air 
Compressor; 1 Robins Steam Crane; 2 Curtis Air Cranes; 1 
Spiral Conveyor 6” dia., 30’ long; 1 Howe large Platform Scales; 
1 Monitor Sample PeaGrader; 140 ft. Roller Conveyor 4 curves, 
18” rollers for retort crates; 1 Sprague Glass Shaker Washer; 
1 Monitor Bean Cutter. For details on above, write: D. E. 
Winebrenner Co., Hanover, Pa. 


FOR SALE—Cooling Tank 76’ long, 8’ wide, 4’ deep; 360 ft. 
No. 488 Pintle Chain complete; 14 Retorts 60 inches high; 6 
Retorts 72 inches high; 7 Retorts 75 inches high; 15 Perforated 
Crates 4 tier; 85 Trolleys and Hooks; 1 Hoist with %” cable. 
Sardik Food Products Corp., Shirley, Ind. 


FOR SALE—Tamale Machine, patented, automatic, 400,000 
tamales in eight hours, price $15,000.00. Address all inquiries 
to: Lloyd Wofford, 140 Front St., San Francisco 11, Calif., 
exclusive agent. 


- OR SALE—1 set No. 10 Buffalo Kraut Knives; Hand Power 
C.sers; Pea Cleaners; Britch for Smoke Stack; Chain Belt; 
hi idreds of items. L. B. Talcott, Phoenix, N. Y. 


OR SALE—2 new “Lifetime” 100 gallon Stainless Steel 
Si.am Jacketed Kettles, tested to 90 psi, complete with bronze 
gio valve, approved safety valve, stainless inner and outer 
ja ‘et, aluminum painted steel tripod type stands; also 5 used 
C. per Steam Jacketed Kettles, stationary and tilting types; 
9 ottle Washers for new and used bottles, all sizes and capaci- 
tic. new 20-spout Bottle Filler for juices, etc.; 9 semi-automatic 
Li clers; 4 automatic Labelers; 3 x 3, 4 x 4, 5 x 5, and 9 x 9 
F, \ and York Ice Machines. This equipment can be inspected 
an shipped immediately, but is offered subject to prior sale. 
Ci. vles S. Jacobowitz Co., 3080 Main St., Buffalo 14, N. Y. 
P!, ie AMherst 2100. 


JR SALE—One A. K. Robins Corn Silker Cleaner Washer 
co. osting of the silker and floatation washer. Complete with 
sc) ¢ns and motor driven fan. This machine will be sold with- 
ou .he motor. Also three model G Tuc Corn Cutters. G. L. F. 
Cc mbia Farm Products Coop., Inc., Bloomsburg, Pa. 
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FIRST IS THE WORD FOR MACHINERY—FMC buys and 
sells the following items: Colloid Mills, Eppenbach, Premier, 
Chemi-Colloid, U. S., others; Cutters, Dicers for Relish, Kraut, 
Meat, etc.; Dryers of all types, Shelf, Tray, Truck, Conveyor, 
etc.; Evaporators, Vacuum Pans, Condensers, Heat Exchangers; 
Fillers, for Liquids, Semi-Liquids, Pastes, Creams, Powders, 
etc.; Kettles, Stainless, Copper, Steel, Iron, some with agitators; 
Mills and Grinders; Pulverizers and Comminuting Machines; 
Mixers, for Liquids, Pastes, Powders, etce., all capacities; Pack- 
aging Equipment, Labelers, Wrappers, Cartoning Machines, 
etc.; Pulpers and Juice Extractors, Bronze, Monel, Nickel and 
Stainless; Retorts, Vertical and Horizontal; Tanks, single Shell 
or Jacketed, some aigtated; Washers, Cans, Bottles, Vegetables, 
etc.; Complete lot of Dehydrating Equipment. Prepare for 
1947 by clearing your plant of surplus equipment now. First 
Machinery Corp., 157 Hudson St., New York 13, N. Y. WOrth 
4-5900. 


FOR SALE—10 Copper Kettles, ranging in size from 20 to 
150 gallons. W. H. Valliant & Bro., Bellevue, Md. 


FOR SALE—One Anderson-Barngrover Continuous Rotary 
Pressure Cooker and Cooler now set on No. 2’s; can be altered 
to accommodate No. 214; this machine now in operation; this 
is a large, fast line, all automatic control. One 9 pocket Ayars 
Universal Bean and Tomato Filler, only run 40,000 cases. 
Tomato equipment never used. Russell Corp., Box 431, Plant 
City, Fla. 


FOR SALE—One 18-inch A. K. Robins Bean Cutter, 14” 
cuts, self-feeding, equipped with new knives and new belt, 
price $300.00. The Brown Canning Co., Inc., Snow Hill, Md. 


FOR SALE—1 Lye Peeler; 1 Anderson-Barngrover Cooker, 
large size for #2 cans; 1 Link Belt Peeling Table, 80 capacity. 
Leon C, Bulow, Bridgeville, Del. 

FOR SALE—1 No. 4 Trescott Tomato or Vegetable Grader, 6 
feet long and 31 inches wide, brand new, with motor attached. 
R. S. Watson & Son, Greenwich, N. J. 

FOR SALE—Corn Rod Reel Washers; 18 ft. Monitor Blanch- 
ers; Water Pumps; Water-screening Reels; Picking Table; Split 
Load Pea Graders; ete. Badger Machine Works, Berlin, Wis. 


WANTED — MACHINERY 


WANTED—We are in immediate need for Stainless Steel, 
Monel, Aluminum or Copper Kettles and Vacuum Pans; Re- 
torts; Filter Presses; Labeling Machines, and:Packaging Equip- 
ment. Adv. 4662, The Canning Trade. 


WANTED—Can Labellers, Burt, Knapp or Kyler. Adv. 46122, 
The Canning Trade. 
WANTED—Peeler, Grinder and Chopper for Carrots; High 


speed Filler for 8 oz. cans. Sardik Food Products Corp., 
Shirley, Ind. 


GET MORE FOR YOUR 


SURPLUS EQUIPMENT 


List it with our bureau and sell directly to the next user. 


500,000 Manufacturers Get Our Offerings Regularly. 
They need such units as 


LABELERS DICERS PEELERS 
RETORTS WASHERS KETTLES 
DRYERS STILLS MIXERS 


or what have you to sell. 


For Quicker Action and Better Price Send Full Details 
and YOUR price to 


EQUIPMENT FINDERS BUREAU 
6 HUBERT STREET, NEW YORK 13, WN. Y. 
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FOR SALE — FACTORIES 


FOR SALE—A Pickle Salting Station in North Carolina with 
a railroad siding and land for expansion. Adv. 46146, The Can- 
ning Trade. 


FOR SALE—Modern well-equipped Tomato and Bean Can- 
ning Plant of fireproof construction with large warehouse and 
ample room for expansion. Present capacity 1,000 cases per 8 
hour day with ease, and can be doubled with little difficulty. 
Railroad siding available. Plant located in the heart of new, 
rapidly expanding citrus center on the Florida East Coast below 
the frost line. This is a going and highly profitable business. 
Canning season just starting. Adv. 46148, The Canning Trade. 


WANTED — FACTORIES 


WANTED—Williamsburg County, South Carolina needs a 
commercial cannery to handle its garden produce. It is located 
in the heart of the garden produce belt, but its products are now 
canned in Maryland. Kingstree, located on U. S. Hwy. 52, the 
truckers route from Florida, and on the main line of the ACL 
railroad has adequate labor, sites, power, transportation, and 
low taxes. Nearest cannery, a small one, is 45 miles distance 
and surrounding counties have no cannery. In 1945 Williams- 
burg County produced 66,538 acres of corn, 40,702 acres of 
field peas, 5,787 acres of soybeans, 2,738 acres of sweet pota- 
toes, 1,898 acres, of wax, snap and stringbeans, 2,728 bu. of 
peaches, and 2,740 bu. of pears. Local capital is interested in 
establishing a cannery here. Acreage would increase with a 
local market. Write: Kingstree Chamber of Commerce, Kings- 
tree, S. C. 


WANTED—Tomato Cannery Mid-West area preferred. Reply 
in detail. All information strictly confidential. Adv. 46142, 
The Canning Trade. 


WANTED—Manufacturer wants to lease or buy canning 
factory in Indiana, equipped to pack tomato puree. Write full 
details to: Adv. 46150, The Canning Trade. 


FOR SALE — SEED 


FOR SALE—970 bushels 1946 grown Surprise Pea Seed, 
Associated stock. Germination 97%. Haxton Canning Co., 
Oakfield, N. Y. 


MISCELLANEOUS 


WANTED—AIll kinds of canned foods. Please submit prices 
and samples. Interstate Bedding Co., 1234 W. Kinzie St., 
Chicago, Ill. 


THERMOMETERS—We repair Mercurial Indicating Ther- 
mometers. Dial Thermometers and Recording Thermometers of 
all make.. Instruments are reconditioned like new. Satisfac- 
tion guaranteed. For economical savings ship your Thermo- 
meters to: Nurnberg Thermometer Co., 124 Livingston St., 
Brooklyn, N. Y. 


HAVE FACTORY, warehouse and labor to handle available 
asparagus acreage in Eastern Pennsylvania. Interested canning 
or freezing concerns communicate with: Adv. 46144, The Can- 
ning Trade. 


FOR SALE—New Pack Concord Grape Juice, pasteurized in 
five gallon cans; Frozen Grape Pulp in barrels; also Stemmed 
and Crushed Grapes in barrels frozen. Tenser & Phipps, 308 
Commonwealth Bldg., Pittsburgh, Pa. 


CONNECTICUT CANNERY wants grocery product to 
process, or will take in partner on squash-apple deal. Write: 
K-D, 370 Main St., Portland, Conn. 
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HELP WANTED 


WANTED—By Midwest canner and preserver, a plant Super- 
intendent to take over extensive operation. Good monthly wage 
and percentage deal. Must not be over 40 years of age. Adv. 
46141, The Canning Trade. 


WANTED—Man experienced in field work and canning oper- 
ation on peas and corn to supervise field work and act as Assis- 
tant Plant Superintendent. Must be quality conscious and able 
to superintend entire production and canning operations if neces- 
sary. This is a year-round opportunity with a progressive 
organization located near Baltimore. Our employes know of 
this Ad. Please give full particulars. Replies kept strictly con- 
fidential. Adv. 46147, The Canning Trade. 


WANTED—Man experienced in canning and freezing fruits, 
vegetables and seafoods. Plant located in South. Write, furnish- 
ing qualifications, experience and expected salary. Adv. 46149, 
The Canning Trade. 


SITUATIONS WANTED 


POSITION WANTED — Supervising Accountant. Twenty 
years experience in the canning industry; capable taking full 
charge or installing any size Accounting or Cost System. Adv. 
46145, The Canning Trade. 


SMILE AWHILE 


There is a saving grace in a sense of humor 
Contributions Welcomed 


POINTED 


You can speak of signs of weather 
Of winds in the air—how they sing 
But to seat yourself 

On the point of a tack 

Is the sign of an early spring! 


LUCK?? 


“Take out a policy. One customer got her arm broke the 
other day and we paid her $500. You may be the lucky one 
tomorrow.” 


A SLIGHT ERROR 


“See here,” said the angry visitor to the reporter, “what co 
you mean by inserting the derisive expression “applesauce” in 
parenthesis in my speech?” 

“ ‘Applesauce’? Great Scott, man, I wrote ‘Applause.’ ” 


SIGNS OF THE TIME 


Teacher: “Now, let’s go through the signs of the Zodi:c. 
You first, James.” 

“Taurus, the Bull.” 

“Correct. Now, you, William.” 

“Cancer, the Crab.” 

“Also correct. How about you, John?” 

John was obviously caught off base. After a few momen ’s 
hesitation, he blurted out, “Mickey, the Mouse.” 


SLEEP AT TWICE THE PRICE 


Visitors to the house in the daytime made so much noise t! it 
the night nurse could not get sufficient rest to prepare her - or 
her work. 

One day she happened to mention this to the doctor, who wr: <e 
a large notice with the words: “Please remember the ni) ‘it 
nurse,” and placed it on the hall table. 

Next evening, when she came on duty, she found, beneath ‘ ie 
notice, a nickle, a dime, and a few pennies! 
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WHERE TO BUY 


The Machinery and Supplies you need, and the Leading Houses that supply them. Consult the advertisements for details 


GENERAL FACTORY EQUIPMENT 


AGENTS for Machinery Mirs. 
Serlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Fr. H. Langsenkamp Co., Indianapolis, Ind. 
4, K. Robins & Co., Inc., Baltimore, Md. 


BLANCHERS, Vegetable and Fruit. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


BOXES tal), Lug, Field. 
Berlin (bmn Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


BOXING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BOX (Corrugated) SEALING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


BUCKETS, PAILS AND PANS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Il. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAN WASHING MACHINES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CAPPING MACHINES, Soldering. 
Food Machinery Corporation, Hoopeston, Il. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CHAIN ADJUSTERS. 
F. Co., Kewaunee, Wis. 


CLEANING AND GRADING MCHY., Fruits. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

United Co., Westminster, Md. 


CLOCKS, Process Time. 
Chisholm-Ryder Co., Niagara Falls, N. Y. . 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 


COILS, Cooking. 
B :lin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Fo .d Machinery Corporation, Hoopeston, III. 
He.nilton Copper & Brass Works, Hamilton, Ohio 
F. '!. Langsenkamp Co., Indianapolis, Ind. 
A. <. Robins & Co., Inc., Baltimore, Md. 


CONVEYORS AND CARRIERS. 


Be. n Chapman Company, Berlin, Wis. 

C) \sholm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, III. 
La Corte Mat & Mfg. Co., La Porte, Ind. 

A Robins & Co., Inc., Baltimore, Md. 

Sir lair-Scott Co., Baltimore, Md. 

Sy -dways Conveyors, Inc., Buffalo, N. Y. 
+d Co., Westminster, Md 


\NVEYOR BELTS, Cloth, Rubber, Wire. 
1 Chapman Company, Berlin, Wis. 
C! .olm-Ryder Co., Niagara Falls, N. Y. 
La orte Mat & Mfg. Co., La Porte, Ind. 
A Robins & Co., Inc., Baltimore, Md. 


‘ NVEYORS, Hydraulic. 
Be . Chapman Company, Berlin, Wis. 
Ct .olm-Ryder Co., Niagara Falls, N. Y. 
Sir air-Scott Co., Baltimore, Md. 


© OKERS, Continuous, Agitating. 

Chapman Company, Berlin, Wis. 

Ch .olm-Ryder Co., Niagara Falls, N. Y. 
Machinery Corporation, Hoopeston, III. 

He iton Copper & Brass Works, Hamilton, Ohio 
A. Robins & Co., Inc., Baltimore, Md. 


COOLERS, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRANES AND HOISTS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Hoopeston, 
A. K. Robins & Co., Inc., Baltimore, Md. 


CRATES, Iron Process. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CUTTERS OR CHOPPERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


ENSILAGE STACKERS. 
Frank Hamachek Machine Co., Kewaunee, Wis. 


EXHAUST BOXES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FACTORY TRUCKS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Baltimore, Md. 


FILLING MACHINES, Can. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Plain or Jacketed. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


KETTLES, Process, Retorts. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


KNIVES, Miscellaneous. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


LABELING MACHINES. 
Burt Machine Company, Baltimore, Md. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 


MIXERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 


POWER PLANT EQUIPMENT. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PUMPS, Air, Water, Brine, oo. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, M 
Sinclair-Scott Co., Baltimore, Md. 


SEWAGE DISPOSAL SYSTEMS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
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SIEVES AND SCREENS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SPEED REGULATORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SYRUPERS AND BRINERS. 
Berlin Chapman Company, Berlin, Wis. 
achinery rporation, Hoopeston, Ill. 
A. K. Robins & Co., Inc., Ballimese, Md. 


TANKS, Metal, Glass Lined, Wood. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
FP. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


VACUUM PANS. 


Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 


WASHERS, Fruit, Vegetable. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 

The United Co., Westminster, Md. 


BEET CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co.. Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


CAN MAKERS’ MACHINERY 
General Machinery Corp., Hamilton, Ohio 


CORN CANNING ‘MACHINERY 


CORN COOKER-FILLERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN CUTTERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 

A. K. Robins & Co., Inc., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN HUSKERS AND SILKERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


CORN SHAKERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore, Md. 


CORN TRIMMERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Morral Bros., Morral, Ohio. 

Sinclair-Scott Co., Baltimore, Md. 

The United Co., Westminster,. Md. 
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WHERE TO BUY — Continued 


CORN WASHERS. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, II. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
The United Co., Westminster, Md. 


FISH CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, IIl. 


A. K. Rebins & Co., Inc., Baltimore, Md. 


FRUIT CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


KRAUT MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


MILK CANNING MACHINERY 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, Ill. 


F. H. Langsenkamp Co., Indianapolis, Ind. 


PEA CANNERS’ MACHINERY 


BLANCHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Nl. 


A. XK. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CLEANERS. 


Berlin Chapman Company, Berlin, Wis. 
Shisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


F. Hamachek Machine Co., Kewaunee, Wis. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y 


Food Machinery Corporation, Hoopeston, Ml. 


Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 
WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 
United Co., Westminster, Md. 


PINEAPPLE MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


A. K. Robins & Co., Inc., Baltimore, Md. 


PRESERVERS’ MACHINERY 


Chisholm-Ryder Co., Niagara Falls, N. Y. 


Food Machinery Corporation, Hoopeston, III. 


F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
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SNAP BEAN MACHINERY 


BLANCHERS. 


Berlin Chapman company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md. 
United Co., Westminster, Md. 


CUTTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, II. 
A. K. Robins & Co., Inc., Baltimore, Md 
Sinclair-Scott Co., Baltimore, Md. 


GRADERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PICKING TABLES. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


SNIPPERS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


TOMATO CANNING MACHINERY 


EXHAUSTERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING KNIVES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
. H. Langsenkamp Co., ndianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PEELING TABLES, Continuous. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SCALDERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


WASHERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


TOMATO PRODUCTS & JUICE MACHINERY 


COOKING COILS for Kettles and Tanks. 


Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 

Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE EXTRACTORS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
Hamilton Copper & Brass Works, Hamilton, Ohie 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


JUICE HEATERS. 
Berlin Chapman Company, Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


_ United States Printing & 


KETTLES. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, Ill. 
Hamilton Copper & Brass Works, Hamilton, Ohio 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Lee Metal Products Co., Inc., Philipsburg, Pa. 
A. K. Robins & Co., Inc., Baltimore, Md. 


PULPERS AND FINISHERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Food Machinery Corporation, Hoopeston, III. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 
Sinclair-Scott Co., Baltimore, Md. 


GENERAL SUPPLIES 


BASKETS. 
Jersey Package Co., Bridgeton, N. J. 
Planters Mfg. Co., Portsmouth, Va. 
Riverside Manufacturing Co., Murfreesboro, N. C. 


BOOKS, on Canning, Formula, Etc. 


A Complete Course in Canning 
The Almanac of the Canning Industry. 


BEDDING EQUIPMENT. 
Interstate Bedding Co., Chicago, III. 


BOXES, Corrugated or Solid Fibre. 
Eastern Box Company, Baltimore, Md. 


CANS, Tin, All Kinds. 
American Can Co., New York City 
Continental Can Co., New York City 
Crown Can Co., Baltimore, Md. 


INSURANCE, Canners. 


Canners’ Exchange, Lansing B. Warner, Chicago 
Universal Underwriters, Kansas City 6, Mo. 


LABELS. 
Gamse Litho. Co., Baltimore, Md. 
R. J. Kittredge & Co., Chicago, Ill 
Piedmont Label Co., Bedford, Va. 
Simpson & Doeller Co., Baltimore, Md. 
Stecher-Traung Litho. Corp., Rochester, N. Y. 
"Litho. Co., Cincinnati, O 


LABORATORIES, for Analysis of Goods, Etc. 
American Can Co., New York City 
Continental Can Co., New York City 
National Canners Assn., Washington, D. C. 


PASTE, CANNERS’. 


Dewey & Almy Chemical Co., Cambridge, Mass. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
A. K. Robins & Co., Inc., Baltimore, Md. 


SALT. 
Diamond Crystal Salt Co., Inc., St. Clair, Mich. 
Worcester Salt Co., New York City 


SEEDS, Canners’, All Varieties. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, III. 
F; th. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEEDS, PEA AND BEAN. 
Associated Seed Growers, Inc., New Haven, Conn. 
Corneli Seed Co., St. Louis 2, Mo. 
Gallatin Valley Seed Co., Bozeman, Mont. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
Rogers Bros. Seed Co., Chicago, Ill. 
Washburn-Wilson Seed Co., Moscow, Idaho 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED, TOMATO. 
Associated Seed Growers, Inc., New Haven, © nn. 
Corneli Seed Co., St. Louis 2, Mo. 
Michael-Leonard Co., Sioux City, Ia. 
Northrup, King & Co., Minneapolis, Minn. 
F. H. Woodruff & Sons, Inc., Milford, Conn. 
S. D. Woodruff & Sons, Inc., Orange, Conn. 


SEED TREATMENT. 
Northrup, King & Co., BGencegels. Minn. 
U. S. Rubber Co., New York City 


SUGAR, DEXTROSE. 
Corn Products Sales Co., New York, N. Y. 
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MCONVEYOR BE 
STAY IN OVERALLS ere 


ON A SPECIAL 


Designed for the picking of peas, beans, whole grain corn and fruits 
of all kinds. 


These tables are of heavy steel construction with first quality white 
rubber coated sanitary conveyor belt specially made for Robins by 
the Republic Rubber Co. Tables are so designed that they may be 
readily moved about without getting out of alignment. Every feature 
for the proper handling of the product has been provided. 


Robins Couveyors 


Made to operate wherever the moving by conveyors is desirable in 
any mode of industry. Rugged in construction and of varying sizes 
these conveyors will adequately fulfill the purpose for which they 
are used. 


CONVEYOR BELTS, STEAM & FIRE HOSE, 
SHEET RUBBER, RUBBER TRANSMISSION 
BELTS AND SHEET RUBBER PACKING 


A complete line of these items is carried in stock. The 
materials manufactured by the Republic Rubber ~ 
Company are guaranteed to meet all plant conditions \ 
and are endowed with resistance to oil, heat, fruit a 
acids, vegetable juices and animal fats. 


BALTIMORE 2, MD. 


MANUFACTURERS OF PROCESSING EQUIPMENT 
FOR CANNING AND FREEZING 
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IT WILL CARRY 
YOUR LABEL ! 


.. . and if your label is known 
to stand for quality in the can, 
you will sell more cases at 
higher prices. A quality pack 
comes only from quality seeds, 
because every seed is a tiny 
cr plant and does not change its 
— character as it grows up. Begin 
with the best! 


FOR GROWING 
SATISFACTION 


ASGROW SEEDS 


Associated Seed Growers, Inc., New Haven ye Connecticut 


WHOLESALE DISTRIBUTING BRANCHES: ATLANTA, 2 ® CAMBRIDGE, N.Y. ” 
OAKLAND,7 @ 
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